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  Victoire de Castellane  
alighted on the idea of 
“exquisite” through the 163 
jewels unveiled at a gala event 
at Christian Dior's Château de 
La Colle Noire on Friday.

BY LILY TEMPLETON

PARIS — What’s the first word that comes 

to mind when looking at a miniature 

tableau depicting a moonlit garden with 

trees of gold, diamond stars and a night 

sky cut from a lacquered mother-of-pearl?  

If “exquisite” is what you’d go for, 

that’s in a nutshell the throughline of 

the Diorexquis high jewelry collection 

unveiled at Friday at the Château de La 

Colle Noire, Christian Dior‘s home in the 

south of France.

The 163 jewels imagined by Victoire 

de Castellane, artistic director of Dior 

Joaillerie, were so many windows offering 

glimpses of precious gardens, zoomed in 

on opulent bouquets or captured gowns 

lined up for a ball.

“I quite like playing with qualifiers that 

speak of the marvelous, of the charming, 

of ravishing [things] — about desire and 

joy,” she told WWD at fittings in Paris in 

the run-up to the event, which saw her 

creations paired with 25 couture dresses 

imagined by Maria Grazia Chiuri, the 

house’s creative director of womenswear.

While exceptional stones such as a 

13-carat oval-cut diamond, more than 

45 carats of yellow ones or a 10-carat 

Colombian emerald made for memorable 

designs, it’s delight that de Castellane was 

pursuing with fervor.

Hence the charming dioramas as well 

as a gem-encrusted lipstick case necklace, 

but also the way jewels were dispatched 

across different parts of the body, playing 

peekaboo at the waist or dangling at the 

nape of the neck.

But the viewer wasn’t the only one the 

jewelry designer sought to please.

“I find that creation is about having fun, 

finding something that makes you dream,” 

she said. “It’s looking for joy at all costs in 

creation and pushing it toward dreams.”

What thrilled de Castellane and Dior’s 

jewelry artisans here was harnessing 

ancient techniques to great effect.  

Changeant skies or moving water were 

executed using the opal doublet technique, 

which sees a layer of opal paired with 

another stone to create new depths.

“There was also [something about] 

playing with new gem materials,” she 

continued. “I played with layers of 

precious and semiprecious stones to find 

new orients, new iridescences [which] 

lend themselves as backdrops for stories 

around nature and tender, joyful feelings.”

Case in point: the Diorexquis Pluie d’été 

set, which includes a necklace, a ring, a 

brooch, earrings and a delicate earcuff. 

The opal doublet figures a stormy summer 

sky, the changeant nuances of the precious 

stone made all the more dramatic by a 

black onyx layer underneath.

An opal and mother-of-pearl 

combination brought out the rosy fires of 

a 12.57-carat cushion-cut pink sapphire 

that is the center stone of the Diorexquis 

Bouquet des Roses set.

The play of light and transparencies in 

each design telegraphed the delight that de 

Castellane spoke about.

Another star technique in this high 

jewelry collection is plique-à-jour, which 

sees enamel applied without a backing. 

The result is akin to stained glass windows, 

with the gold outline delicately holding 

translucent colored elements.

It was employed to great effect in the 

Diorexquis Jardin du Cygne design.

Foliage figured in green and blue 

translucent enamel caught the light and 

seemed to be reflected in the flashes 

running in the cabochon black Australian 

opal of nearly 4 carats at the heart of the 

set’s necklace.

Elsewhere, gradient enameling 

expanded on the colored claws that de 

Castellane favors, enhancing the playful 

delicacy of the Bouquet Milly Paraiba 

jewels, all featuring intense blue-green 

tourmalines and a palette that went from 

soft pinks to purples — in stones as well as 

enamel.

If delightful landscapes and delicate 

bouquets weren’t enough, a third chapter 

in the collection explored another passion 

of Monsieur Dior: fabulous balls.

Diamond-framed windows and curtains 

figured in sweeping lines of pink rubies 

offered glimpses of opulent gowns, each 

different from the next. As a backdrop, 

doublets of aventurine glass over mother-

of-pearl telegraphed the impression of an 

enchanting event.

It prefigured the finale of the night at La 

Colle Noire, which included a performance 

by South African soprano Pretty Yende and 

ended with a tableau of models in their 

couture finery posing by the basin of the 

property in Provence as fireworks lit up 

the night sky.

  In a timely twist, the tiara's 
twin, which belonged to 
Nancy's sister, is on display  
in the Cartier exhibition  
at London's Victoria 
and Albert Museum.

BY SAMANTHA CONTI

LONDON — A turquoise and diamond 

Cartier tiara belonging to Nancy Astor, the 

American-born British aristocrat and first 

woman to take up a seat in Parliament, will 

be auctioned by Bonhams on June 5.

The bandeau tiara, with its carved 

turquoise plumes, leaves and scrolls, is on 

the market for the first time since Nancy’s 

husband, Lord Astor, purchased it from 

Cartier in 1930. The presale estimate ranges 

from 250,000 pounds to 350,000 pounds.

The piece comes from the Astors’ 

collection, and was inherited by the 

present owner. It is the star piece of the 

wider London Jewels sale, which will take 

place live at Bonhams’ New Bond Street 

headquarters.

Jean Ghika, Bonhams global head of 

jewelry, said the Astor tiara dates to a 

period when Cartier London was at the 

height of creative prowess. Cartier was later 

commissioned to produce a similar tiara 

for Nancy’s sister. “However, the design of 

Nancy Astor’s tiara is truly unique.”

Ghika added: “The distinctive plumes, 

leaves and scrolls carved in turquoise were 

drawn from Egyptian, Indian and Persian 

motifs, which were extensively explored by 

Cartier throughout the early 20th century. 

The firm’s Eastern-inspired jewels became 

hugely fashionable as a result. The tiara is 

exceptionally rare, and we feel honored to 

have the opportunity to present it for sale.”

The tiara is set with old brilliant, single 

and rose-cut diamonds. An old brilliant-

cut diamond sits at the center, while three 

fluted turquoise plumes have been set with 

brilliant- and single-cut diamond stems. 

Each side of the tiara features a radiating, 

fan-shaped turquoise panel design.

Nancy Astor, Viscountess Astor, was 

born Nancy Witcher Langhorne in 

Danville, Va. After marrying her second 

husband, Waldorf Astor, 2nd Viscount 

Astor, she settled in the U.K.

She later became the first woman to take 

her seat in Parliament, serving from 1919 

to 1945. While serving, she advocated for 

temperance, welfare, education reform 

and women’s rights.

According to Bonhams, the tiara was first 

recorded in the Cartier archives in 1929 

when the jeweler instructed English Art 

Works to add carved turquoise plumes and 

leaves to an existing diamond bandeau.

The completed tiara is listed in Cartier’s 

records in November 1930, and a month 

later it was sold to Viscount Astor. In 1931, 

Nancy wore the tiara to the premiere of 

“City Lights” at the Dominion Theatre in 

London.

At one point she loaned it to her sister, 

Phyllis Langhorne Brand, for a court 

presentation at Buckingham Palace.

Inspired by the design, Phyllis’ husband, 

Robert Henry Brand, commissioned 

Cartier to produce a similar turquoise and 

diamond tiara in 1935. That second tiara 

is currently on display at the V&A’s Cartier 

exhibition, which opened last month and 

runs until Nov. 16.

ACCESSORIES

Bouquets, Blooms and Balls Inspired 
Dior’s Latest High Jewelry Collection

FASHION

Nancy Astor’s Cartier Tiara  
Hits Auction Block at Bonhams

Dior High Jewelry 

Nancy Astor's Cartier tiara, made 

from carved turquoise and diamonds, 

is going under the hammer at 

Bonhams London on June 5. 





8  MAY 5, 2025

MENTAL IT IES

  The London-based designer 
was on the committee and 
also has a number of works in 
this year's exhibition centered 
around Black dandies.

BY JEAN E. PALMIERI

The hits keep coming for Grace Wales 

Bonner.

The London-based, British Jamaican 

designer launched her brand, Wales 

Bonner, right after graduating from Central 

Saint Martins in 2014 and over the past 

decade has amassed a slew of accolades for 

her dual-gender collections that seamlessly 

blend the craftsmanship of Savile Row 

tailoring with Afro Atlantic influences.

Established as a menswear brand that 

now offers womenswear as well, Wales 

Bonner has received numerous awards 

over the years including Emerging 

Menswear Designer at the British Fashion 

Awards in 2015; the LVMH Young Designer 

Prize the following year; the British 

Fashion Council/ Vogue Designer Fashion 

Fund in 2019; the CFDA International 

Men’s Designer of the Year in 2021, and 

Independent British Brand at the Fashion 

Awards in 2022.

She has collaborated with brands 

ranging from Adidas Originals and 

Anderson & Sheppard to Dior, and in 2023 

was tapped to curate an exhibition with 

the Museum of Modern Art in New York 

for its Artist Choice series.

But up until now, she has not been 

involved in one of the fashion industry’s 

biggest events: the Met Gala. That 

changed this year with Wales Bonner 

serving on the host committee for the 

extravaganza and lending some of her 

designs to the exhibition.

This year’s gala fundraiser for the 

Metropolitan Museum of Art’s Costume 

Institute is titled “Superfine: Tailoring 

Black Style,” which will explore how 

the evolution of dandy style inspired 

contemporary views of Black masculinity 

and how clothing can be used as a means 

of self-expression.

“It’s exciting,” Wales Bonner said of her 

inclusion in Monday night’s gala and the 

opportunity to work with the curators — 

Andrew Bolton, head curator of the Anna 

Wintour Costume Center at The Met, and 

Monica L. Miller, Barnard College’s chair of 

African Studies.

“Monica is someone who has really 

inspired me,” Bonner said. “Even when 

I was studying at Saint Martins over 10 

years ago, I was reading her writing 

and her book, ‘Slaves to Fashion.’ So to 

actually be part of the exhibition and be 

interacting with her has really been a 

full-circle moment for me because some 

of her writing really inspired me to want 

to design myself. So it’s been really special 

to have that connection and see how her 

ideas come to life in the exhibition.”

Wales Bonner also said she was grateful 

to have been included on this year’s 

committee that includes André 3000, 

Chimamanda Ngozi Adichie, Simone Biles, 

Dapper Dan, Edward Enninful, Spike 

Lee, Audra McDonald, Janelle Monáe, 

Angel Reese, Sha’Carri Richardson, Olivier 

Rousteing, Usher and a slew of other high-

profile names.

“It’s been positive meeting such an 

amazing, inspiring group of people,” she 

said.

She’s also grateful that eight of her looks 

were selected for the exhibition. She said 

the pieces span the length of her career, 

with the earliest dating to 2015, the year 

after she graduated from design school. 

“It’s a crushed velvet jacket embroidered 

with shells, crystals and pearls, and 

there’s a headpiece made with Swarovski 

crystals,” she said.

“It’s special that my work from the last 

10 years is included in the exhibition,” 

she added. “To show the progression is 

really validating and it’s something I’m 

appreciative of. There’s work from many 

different collections and time periods that 

the curators saw as a kind of continuity 

and relevance.”

She said among her favorite pieces 

that were selected came from her Ezekiel 

collection from the spring 2017 season 

that showcased Caribbean and East 

African influences. “That was one of my 

favorite collections as well, so I’m really 

happy about that.”

In addition to having her work in the 

exhibition, Wales Bonner will be attending 

the Met Gala for the first time. She said she 

created a black bespoke suit for herself to 

wear to the event. She said she “thought 

a lot about the silhouette,” and how it 

could express her individuality. “I want 

to feel like myself,” she said, but she’s not 

expecting her look to be among those that 

will drive the photographers into a frenzy.

“I’m a designer and in the context of 

The Met, I’m not necessarily looking to 

stand out so much,” she said.

But she is dressing a number of the 

attendees, although she declined to name 

names, saying only: “It’s a great list.”

Some of those people may qualify as 

dandies themselves, a term that Wales 

Bonner defined as a person who is not 

afraid of creating a “bold expression.”

“But there’s a performative aspect to it 

as well,” she continued, pointing to people 

such as André Leon Talley, who was 

famous for his “amazing wardrobe and 

flamboyant style.”

Wales Bonner said she was planning 

to spend about a week in New York prior 

to the Met Gala and planned to check out 

some art around town when she’s not 

involved in pre-Met events. She also hosted 

an event at the Guggenheim New York 

on Saturday night called “Togetherness,” 

which celebrated Rashid Johnson’s solo 

exhibition “A Poem for Deep Thinkers.”

“I’ve got a full schedule,” she said.

MEN'S

Grace Wales Bonner on Her 
Debut Met Gala Experience

Grace Wales Bonner

Looks from Wales Bonner, 2024.

Wales Bonner X The Met

Wales Bonner 

X The Met



JUNE 4 (6 PM) – JUNE 8 , 2025  |   WYNN, LAS VEGAS  |   THECOUTURESHOW.COMJUNE 4 (6 PM) – JUNE 8 , 2025  |   WYNN, LAS VEGAS  |   THECOUTURESHOW.COM

a thoughtful curation of the world’s most exceptional 

designer fine jewelry and luxury timepiece brands; 

a community of sought-after talent, coveted retailers, 

celebrated press and industry influencers, held in the 

luxurious and intimate setting of Wynn Las Vegas.

NOUN a thoughtful curation of the world’s most exceptional 

designer fine jewelry and luxury timepiece brands; 

a community of sought-after talent, coveted retailers, 

celebrated press and industry influencers, held in the 

luxurious and intimate setting of Wynn Las Vegas.

NOUN









listrak.com

Listrak is the person-first 

marketing automation platform that 

seamlessly integrates data, identity, 

and cross-channel messaging to 

power hyper-personalized 

customer experiences.

ELEVATING BRANDS WITH LUXURY-LEVEL PERSONALIZATION

EMAIL  |  SMS  |  PUSH  |  WEB







CLASS OF 2025

e.l.f Beauty

L’Oréal USA



May 7-8, 2025 C I P R I A N I  S O U T H  S T R E E T          

N E W  YO R K  C I T Y

PhD

Odore







  The eBay Watchlist trend 
report debuts as Brie Welch 
steps into the role of resident 
stylist at the company and taps 
into the buying behavior of 
more than 134 million users.

BY ALEXANDRA PASTORE

As the resale market continues to grow 

— 15 times faster than traditional retail, 

according to McKinsey & Company’s State 

of Fashion 2025 report — certain pre-loved 

fashion items are finding their stride as 

today’s must-have items all over again. And 

no one knows this better than eBay.

In its first Watchlist trend report eBay 

dug into the buying behavior of its 134 

million users and 2.3 billion listings to 

reveal which pieces and brands are most 

coveted right now and what shoppers are 

searching for this spring. The report also 

included five key trends driving the resale 

space and shows how fashion is being 

reshaped by the market.

Notably, the release of the report 

comes with the announcement of Brie 

Welch’s appointment as the company’s 

new resident stylist. Welch, who informed 

the report, has experience styling high-

profile clients including Katie Holmes and 

brands including Bulgari, Givenchy and 

Ferragamo. Welch’s role as resident stylist 

will be to serve as the brand’s fashion 

authority where she will identify trends, 

offer expert commentary and spotlight 

eBay’s pre-loved fashion.

Key findings of the report include 

search trends. The term “vintage” was 

searched more than 1,200 times per 

minute in 2024 and eBay’s data shows that 

nearly 40 percent of all clothing, shoes 

and accessories were listed in pre-owned 

condition. The trend follows eBay’s 

continued championing of circularity in 

fashion, as seen with its Endless Runway at 

New York and London Fashion Weeks.

“EBay has long been a cornerstone for 

where personal style and fashion history 

intersect — it’s a platform I turn to not just 

for sourcing, but for storytelling,” Welch 

said. “This year, we’re building on the 

momentum of last year’s Pre-loved Fashion 

Week with even more ways to discover, 

style and celebrate pre-loved fashion.”

The report also reveals which brands 

shoppers are searching for. Specifically in 

luxury, Louis Vuitton is having a moment, 

topping all other luxury brands as the 

most-bought designer brand from January 

to March 2025. Following Louis Vuitton 

for top purchased luxury brands in 2025, 

so far, are Gucci, Burberry, Prada and 

Chanel. In 2024, the top purchased luxury 

brands were Burberry, Dior, Gucci, Dolce 

& Gabbana and Versace.

Louis Vuitton also ranked as the most 

bought brand in the U.S. with the Omega 

Seamaster and Louis Vuitton Speedy 

leading the way as top sold items. The 

Louis Vuitton Speedy made the top five 

sold styles in the U.S., the U.K., Germany, 

France and Italy.

The six most bought handbags from 

January to March 2025 are the Louis 

Vuitton Speedy, the Celine Triomphe, 

the Fendi Baguette, the Gucci Dionysus, 

the Dior Lady Dior and the Hermès Kelly. 

Additionally, the report calls out an update 

to the standard work tote with a surge in 

searches for bags including the Balenciaga 

Rodeo bag (+634 percent), the Bottega 

Veneta Andiamo bag (+204 percent), the 

Toteme T Lock bag (+98 percent), the 

Ferragamo Hug bag (+155 percent) and the 

Saint Laurent Le 5 à 7 bag (+87 percent).

Meanwhile, eBay’s data also revealed 

brands on the rise, which saw everyday 

lifestyle brands competing with luxury 

heritage brands. 

Birkenstock led in the 

rising brands category 

with a 61 percent increase 

in consumer searches 

on eBay from January to 

March 2025, followed by 

Altuzarra (+48 percent), 

Tombolo (+40 percent), 

Bulgari (+28 percent), 

Goyard (+27 percent), 

Tiffany & Co. (+27 

percent), Patek Philippe 

(+27 percent), Paco 

Rabanne (+26 percent), 

Courrèges (+21 percent) 

and Alaïa (+19 percent).

In addition to calling 

out what’s hot now, Welch addressed 

the emerging trends that are shaping the 

fashion landscape, saying that these trends 

are “showing how seamlessly pre-loved 

finds can fit into a modern wardrobe.”

“EBay is my not-so-secret style hack for 

unearthing those one-of-a-kind gems that 

instantly add personality to a look,” Welch 

said. “Every pre-loved piece comes with its 

own little backstory, which makes curating 

an outfit feel way more intentional and fun.”

Stemming from search trends on eBay, 

the five key trends highlighted in eBay’s 

Watchlist report are: “Modern Bohemia,” 

“Well Suited,” “Function First,” “Dyed in 

Dusk” and “Blue Hues.”

A new romantic take on bohemian style, 

“Modern Bohemia” cites searches for “a 

renewed love for free-spirited details,” 

including classic fringe bags (+41 percent 

searches) and Penny Lane jackets (+44 

percent searches). Power dressing style 

is seen in the “Well Suited” trend with 

surging searches including cinched blazers 

(+209 percent) and oversize suits (+87 

percent) and brands like Balenciaga and 

Miu Miu meeting mark. The “Function 

First” trend is a utilitarian spin on flair 

with searches surging for barrel jeans (+130 

percent) and brands including Wrangler 

and Timberland experiencing searches of 

37 and 20 times per minute on average.

Taking a look at color trends, “Dyed in 

Dusk” taps into shoppers’ embrace of softer 

storytelling in pastel tones and playful 

details. Surging searches for this trend 

include butter yellow dresses (+656 percent) 

and accessories related to childhood 

talismans like the Seiko Half Moon Watch 

(+430 percent). “Blue Hues” sees denim 

popularity in a range of washes and 

silhouettes with more versatility — surging 

searches are seen for jeans from Japan (+68 

percent) and selvedge denim (+46 percent).

“Since our founding 30 years ago, we’ve 

been connecting people who want to 

refresh their wardrobes with those ready 

to pass on items they no longer need,” said 

Alexis Hoopes, vice president of global 

fashion at eBay. “We envision a world 

where circularity is the norm, making it 

easy for brands and consumers to engage 

with the circular economy. We want to 

both power preloved fashion and empower 

the entire circular fashion ecosystem.”

CONSUMER BEHAVIOR 

EBay’s ‘Watchlist’ Reveals Inside Look 
At Fashion’s Most Coveted Pieces

   In 
Focus Business Insights

  The two are working  
together as retailers brace  
for challenging times.

BY ARTHUR ZACZKIEWICZ

StoreForce, the workforce management 

and performance optimization solution 

for specialty retailers, has teamed up with 

Multimedia Plus, the creators of the Incite 

training and communications platform, 

“to deliver enhanced value to shared and 

prospective clients, uniting operational 

execution with frontline enablement,” the 

companies said.

The partnership directly aims to 

improve retail performance by driving 

“retail readiness.”

The collaboration between StoreForce 

and MMP brings together expertise in 

labor optimization and performance 

metrics with a mobile-first platform for 

training and communication. This enables 

retailers to efficiently implement new 

campaigns, product launches and policy 

updates while maximizing profitability and 

ensuring employees are knowledgeable, 

engaged and prepared to excel.

This partnership also highlights a mutual 

dedication to helping retailers navigate 

the rapidly evolving retail environment. 

By combining their strengths, StoreForce 

and MMP said they can provide retailers 

with the resources to enhance in-store 

performance and cultivate well-equipped, 

high-performing teams.

Matt Charpentier, chief revenue officer 

at StoreForce, described the collaboration 

as “an exciting step forward for retail 

clients and prospects, bringing a focus 

on Workforce Management and Learning 

Management System capabilities. Together 

with Incite, we’re helping retailers manage 

their labor budget as well as engage 

and prepare their associates to deliver 

excellent results.”

David Harouche, chief executive officer 

of MMP, said, “Retail success comes down 

to readiness and execution. By aligning 

our solutions, we’re giving retailers the 

tools they need to connect knowledge to 

performance.”

The partnership comes at a time when 

retail is at an inflection point. While the 

National Retail Federation expects retail 

sales this year to reach between $5.42 

trillion and $5.48 trillion, a 2.7 to 3.7 

percent increase over 2024, numerous 

challenges exist. Consumer confidence 

is sagging as shoppers are fatigued by 

inflation and the impact of tariffs.

As a result, shoppers are increasingly 

seeking value, with price often taking 

precedence over brand loyalty. There’s 

also a preference for spending on 

experiences rather than goods, and a 

tendency for more frequent shopping trips 

with smaller basket sizes. There’s also a 

strong demand for seamless omnichannel 

experiences with consumers expecting 

fluidity between digital and physical 

touchpoints. At the same time, retailers 

and brands face higher operating costs 

and labor shortages as well as a disrupted 

supply chain.

All of these factors make collaborations 

such as StoreForce and MMP all the more 

sense.

TECHNOLOGY 

StoreForce, MMP Partner to Give Retailers Added Value

The collaboration aims to improve 

operations and workforce 

management processes. 

EBay has revealed its first Watchlist trend report. 
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Fashion Scoops

Couture 

Double-
Header
It’s shaping up to be a 

memorable Paris Couture 

Week for Giambattista 

Valli this July, when he will 

be elevated from Knight to 

Officer of the Order of Arts 

and Letters.

In lieu of two events, he’s 

decided to combine the 

unveiling of his fall 2025 

haute couture collection 

with a celebration event 

at his Paris headquarters, 

which is a stone’s throw 

from the Opéra Garnier.

This “more private 

event” is billed as an 

exclusive presentation, not 

a traditional runway show, 

“offering guests a more 

personal and immersive 

experience.” 

Valli has mounted 

exhibitions for couture in 

lieu of runway displays 

several times, just before 

and during the pandemic, 

offering a close-up, 

unhurried view of his 

maison’s know-how. He 

first ventured into haute 

couture in 2012.

The Rome-born, Paris-

based designer was 

decorated as a Knight 

of the Order of Arts and 

Letters during Paris Fashion 

Week in September 2023, 

with Diana Widmaier 

Picasso and Anna Wintour 

delivering testimonials.

The French award of 

merit is bestowed by the 

Ministry of Culture.

Established in 1957 

to recognize artists and 

writers, as well as others 

who have contributed 

significantly to the arts 

in France, the Order of 

Arts and Letters has been 

awarded to the likes of Iris 

van Herpen, Demna, Simon 

Porte Jacquemus, architect 

Peter Marino and the late 

fashion editor André Leon 

Talley.

Valli is racking up the 

accolades this year. Last 

month, Barcelona Bridal 

Fashion Week handed the 

designer its 2025 Industry 

Impact Award, which 

recognizes significant 

contributions to the bridal 

sector. The designer 

introduced his first “Love” 

bridal capsule, sold by 

trunk show, in 2021.

— MILES SOCHA

Brunello at 

The Race
All the stars were out in 

full force for this year’s 

Formula 1 weekend — and 

Brunello Cucinelli’s events 

were no exception.

The Italian designer 

celebrated both the Miami 

Grand Prix weekend 

alongside his eponymous 

brand’s first anniversary of 

the Miami Design District 

boutique. Guests were 

treated to an Italian feast at 

the Lido Surf Club in Miami, 

as homage to the brand’s 

deep Italian roots.

Attendees included 

Victor Cruz and Orange 

Calderón, Kate and Kevin 

Love, Scottish model and 

Formula 1 driver Carlos 

Sainz’s girlfriend Rebecca 

Donaldson, Formula 1 CEO 

Stefano Domenicali and 

more — all ready for this 

weekend’s race day.

“I’ve loved Brunello 

Cucinelli from the very 

beginning,” Cruz told WWD. 

“Their style, tailoring, their 

fabrics. They’re known for 

their cashmere but I love 

what they do in suiting in 

general. The breathability 

factor of it — I feel like I 

could be off the coast of 

Italy with it or I could walk 

the New York streets as 

well. It meshes so well with 

my travel and things I do on 

a daily basis.”

Cruz added that he and 

Calderón appreciate how 

much the Brunello Cucinelli 

brand gives back through 

their foundation and overall 

philanthropy efforts.  

“Anywhere where that I 

can have a little swag. If I’m 

getting on a boat and I’m in 

Miami, I always try to add 

[Brunello Cucinelli] to my 

look,” he said. “I’m always 

trying to be in something 

cool and breathable. As  

I’ve gotten older, any 

chance I get to put a loafer 

on with a good pair of 

pants and a polo and be 

comfortable, I’m going to 

take advantage of it.”

Kate Love similarly said 

that as a mom of two 

now, her clothes have to 

be “effortless and easy,” 

but being put together is 

paramount in making her 

feel like herself — “when you 

wake up and put on a look, 

it really changes my mood 

and my energy.”

“Brunello Cucinelli is 

timeless,” she continued. 

“Any piece of clothing you 

buy is good quality and 

you know it will last forever. 

Everything they make is so 

thoughtful and special.”

Love shared that she 

and Kevin Love went to 

Solomeo, Italy, as part 

of their honeymoon 

and toured the brand’s 

factory. “It gave us a new 

understanding of the brand 

and how they really care 

about every single piece,” 

she said.

Meanwhile, Donaldson 

said she tends to veer 

toward fashion that has 

a “masculine touch, but 

still in a feminine way.” Her 

favorite silhouettes are 

oversize or boxy looks and 

she loves to wear trousers.

While race weekend 

was the major draw, many 

flew into town to enjoy the 

Miami sunshine and spend 

time with all their fellow 

Grand Prix attendees. 

“I love Miami, and I love 

visiting here,” Donaldson 

said. “There’s always such 

a good energy and being 

on the beach. There’s great 

food, always great vibes.”

Lewis Hamilton and 

Scuderia Ferrari continue 

to be the two names on 

everyone’s mind — both 

Love and Cruz noted their 

affinity for Hamilton and 

his new team. Cruz said 

he’s a huge Formula 1 fan 

overall and recently started 

following it in the last two 

years.

“I’m a Leclerc and 

Hamilton fan — so I’m a 

Ferrari fan now, because 

they have both,” Love said.

Even Mercedes team 

principal and CEO Toto 

Wolff and F1 Academy 

managing director Susie 

Wolff showed up at the last 

minute to attend the brand 

dinner — a testament to 

just how much fashion and 

Formula 1 have continued 

to be intertwined.

Cucinelli is also attending 

the Miami Grand Prix for the 

first time this year — after 

attending other Grands Prix 

on the calendar and the F1 

75 event with Domenicali 

earlier this year.

The former NFL player 

said that throughout his 

career, Cruz was at the 

“precipice” of sport’s 

intersection with fashion — 

back since 2011 — and now 

sees just how much it has 

exponentially grown with 

the rise of football players 

being photographed 

walking into stadiums, the 

NBA tunnel fits and that 

athletes are collaborating 

with brands more than ever.

“I always knew that the 

cutting-edge of what young 

kids wanna wear and what 

fashion looks like is what 

clothes look like on athletes 

and I’m excited to see that 

brand and ethos is growing. 

And to say that I saw it from 

the beginning is pretty cool, 

too.” — KANIKA TALWAR

Applications 
Open
WME Fashion has begun 

the second cycle of its 

incubator program designed 

to offer opportunities 

to individuals from all 

backgrounds pursuing 

creative and executive 

careers in fashion.

“Now more than ever, 

we need programs that 

uplift diverse voices, create 

opportunities and provide 

access to education and 

training in fashion,” said Ali 

Bird, senior vice president, 

global talent strategy 

and incubation for WME 

Fashion. “We look forward 

to meeting and working 

closely with our 2025 class, 

and are excited to watch 

all our mentees from the 

previous cycle continue to 

flourish.”

Applications open 

Monday for the three-month 

in-person program that will 

include six development 

sessions to educate 

and create access and 

community for up to 20 

mentees across creative 

and management tracks. 

Speakers from the first 

cycle included Dapper Dan, 

Laura Brown, Kelly Cutrone, 

Naeemah LaFond, Richie 

Shazam, Wisdom Kate, 

among others. The programs 

will wrap up with a photo 

shoot produced by industry 

leading agency PRODn.

To apply, applicants 

should have at least 

two years of experience 

working in fashion or an 

adjacent industry to get the 

most out of the program. 

Applicants will be reviewed 

for a combination of talent, 

drive and experience.

Applicants will be 

selected in August, and 

the program will run 

from September through 

November in New York City.

WME Fashion’s portfolio 

includes Art + Commerce, 

IMG Models and The Wall 

Group, spanning artist 

and talent representation, 

brand partnerships, original 

content creation and 

consulting services.

— LISA LOCKWOOD

Seizing the 
Moment
Despite the looming 

Sino-American trade 

war, Meilleur Moment, a 

minimalist fashion label 

from China, this week 

opened a brick-and-mortar 

flagship on 257 Elizabeth 

Street in New York’s SoHo.

With more than 600 

stores across China and 

international outposts in 

France and Singapore, 

Meilleur Moment forms part 

of Eifini Group, a Hangzhou-

based apparel giant 

founded by Jenny Qian in 

2001. 

The group also operates 

brands including Eifini, 

Serifini, Pure: Moment, and 

Jac, boasting more than 

4,000 points of sale across 

China in total.

The SoHo location, 

featuring warm wood 

flooring, floral installations, 

sculptural furniture and a 

gallery-like layout, marks 

Meilleur Moment’s official 

foray into the U.S. market. ►

Giambattista Valli 

Kate Love, Brunello 

Cucinelli and Kevin Love. 

Samantha McDowall, Shola 

Shodipo, Naeemah LaFond 

and Makala Desargent. 
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