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A
merica’s first diplomatic 

representative to Great Britain 

was none other than John 

Adams, who presented his 

papers to King George III in 

1785. Adams, of course, would 

go on to become the third president of the United 

States — and the rank of ambassador wouldn’t be 

established until more than a century later.

This, of course, is history. But while Adams was 

arriving in London as America’s representative 

literally at the end of a revolution, it’s fairly 

certain his tenure had none of the intrigue, twists 

and turns and explosions seen by the fictional 

Kate Wyler, ambassador to the Court of St. 

James’s in the hit Netflix series “The Diplomat.”

The third season of the series is about to air, 

meaning Keri Russell, the cover star of WWD 

Weekend’s September issue, will once again have 

us all on the edge of our seats. Yet she also sees 

a higher purpose in the series: highlighting the 

work of the Foreign Service, which often goes 

overlooked. As she tells WWD Weekend’s Eye 

editor Leigh Nordstrom, “So as fun and ridiculous 

and silly as our show is, which I love all those 

parts, I also love the good of it, too, and the weight 

of it and the people we’re trying to represent, 

and I hope that they feel that we are representing 

them, but in a fun desserts kind of way.”

Wyler is as known for her total disregard of 

her appearance as she is for her insights and 

feistiness. And Russell — even as she models 

some of fall’s latest fashions for WWD Weekend 

style director Alex Badia — can relate to that. For 

her, there is now too much of an emphasis on 

fashion in Hollywood. “You’re expected to really 

dress,” she told Nordstrom. “You’re expected 

to really show up to everything. And it’s hard 

sometimes because I’m not a model, I don’t 

work in fashion…it feels sometimes like a rat 

race to get dressed sometimes and who’s going 

to get what, and I’d rather not participate in the 

competitiveness of that stuff.”  

Well, WWD Weekend does cover fashion, and 

there’s lots of it in this issue. There are in-depth 

interviews with the always thoughtful and 

provocative Rick Owens and Stuart Vevers, who 

as Coach’s creative director has become a major, 

but quiet, force in American fashion, and a shoot 

styled by Badia highlighting the key looks from 

luxury brands for fall.

Owens is one of WWD Weekend’s The Originals, 

a designation invented by our legendary publisher 

John B. Fairchild decades ago to highlight figures 

in fashion and society who truly create buzz. 

That perfectly describes Owens given his career 

spanning more than 30 years. International editor 

Miles Socha writes, “Owens has rebelled against 

intolerance and uptightness in all its forms, and 

become a cult fashion hero for his steadfast 

independence and highly original fashion vision, 

serving up bombast and a dash of transgression 

alongside his dignified, darkly glamorous 

designs.” That vision — and a lot more — is 

currently on full display at Palais Galliera in Paris, 

which has mounted a retrospective of Owens’ 

career (be prepared for a shock at the end).

TRY TO BE  
     DIPLOMATIC

ON THE COVER  

Keri Russell wearing 

Ferragamo wool coat; 

Ralph Lauren Collection 

silk blend dress; 

Schiaparelli boots; Max 

Mara gloves; Chanel 

Coco Crush earrings in 

18-karat white gold and 

diamonds and Coco 

Crush ring in 18-karat 

white gold and 

diamonds, ring mini 

version in 18-karat yellow 

gold and diamonds, ring 

in 18-karat yellow gold, 

and ring in 18-karat beige 

gold and diamonds. 

And what would fall be without a new beauty 

routine? Writers Noor Lobad and Kayleigh 

Werner dive deep into the “cool girl” makeup 

trend and how to achieve it and the latest in 

K-beauty treatments (some of which are very 

painful), respectively, while Emily Burns rounds 

up jet-lag remedies for those about to hit the 

European fashion show circuit.

Fall also brings plenty of new cultural events, 

and there are interviews with the artist Robert 

Longo and photographer Paolo Roversi about the 

latest exhibitions of their work, as well as a chat 

with curator Olivier Saillard about the exhibition 

devoted to actress Tilda Swinton at the Eye 

Filmmuseum in Amsterdam.

There’s a whole lot more in the issue, of 

course, to welcome in the latest season. And as 

chillier temperatures arrive and you get to break 

out — or buy — those new sweaters and coats, 

always remember:

Have fun.

E D I T O R ’ S  L E T T E R  / september 2025

JAMES FALLON

C H I E F  C O N T E N T  O F F I C E R

Acne Studios wool 

jacket and pants; 

Martha Calvo 14-karat 

gold plate earrings; 

Khaite Shadow bracelet 

in silver, and Sydney 

Garber 18-karat white 

gold dome cuff. 
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Dear Paris,

For 25 years, we’ve been listening 
and learning.

We are in awe of your intellect, 
your elegance and your style. 

You’ve inspired us to see more
and to be more.

In Paris, the measure is eternity.
This we know and have built accordingly.

Carpe Diem,

Gary Friedman
RH Chairman & CEO

THE GALLERY ON THE CHAMPS-ÉLYSÉES

A CELEBRATION OF ARCHITECTURE, DESIGN, FOOD & WINE

RH.COM
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T H E  W H O,  W H AT  A N D  W H E R E  O F  A R T S  A N D  C U LT U R E . e

Holding Out Hope
Robert Longo details his upcoming Pace exhibition,  

“The Weight of Hope” during an interview at his art studio in SoHo.  

BY KRISTEN TAUER  PHOTOGRAPHS BY LEXIE MORELAND

"Study of God Jellyfish,” in 

progress in Longo's 

studio in July 2025.
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E Y E  / exhibit

W
ithout artifice 

she can be a man, 

a young boy or a 

woman. She is the 

most contemporary 

and corporeal being 

that I know who 

goes beyond the status of actress to embrace that 

of author.”

That’s French fashion historian Olivier Saillard 

speaking about Tilda Swinton, a chameleon in 

acting, fashion and more who is getting her own 

exhibition this fall at the Eye Filmmuseum in 

Amsterdam, alongside screenings, performances 

and live conversations. It opens Sept. 28 and runs 

through Feb. 8, with Swinton expected to show 

up in person every month.

Teaming with Saillard for a multiday session, 

Swinton is to interact with red-carpet dresses, 

family heirlooms and items from her personal 

wardrobe, including her christening gown.

“The performance will be almost documentary 

and strictly realistic,” Saillard says. “By taking 

inventory aloud of her clothes, Tilda will share 

the memories each one evokes.”

Saillard first connected with 

Swinton through artist Katerina 

Jebb, emailing the British actress 

with a proposition to perform 

with clothes from the collection 

of Paris fashion museum Palais 

Galliera, which cannot be worn 

for conservation reason, therefore 

requiring inventive ways to 

interact with garments and divulge 

their secrets.

“Her particular physique can 

tend towards the sublime and 

sometimes toward the disturbing,” 

Saillard muses. “She can look like 

a young woman and the complete 

opposite, without makeup 

suddenly seeming and playing an 

elderly person with realism.”

This marks the first time in its 

75 years of history that the Eye 

Filmmuseum has dedicated such 

extensive attention to the creative 

influence of a single performer.

“She is not just an actor, model 

or performer with an iconic 

appearance and endless talent, 

but an active, collaborative partner. That is 

unique as a creative force and as an individual,” 

says Bregtje van der Haak, director of the 

museum, which is housed in a futuristic white 

building reminiscent of a spaceship.

Indeed, when the museum approached 

Swinton for ideas for the exhibition, “she 

indicated that it should not be about her, but with 

her. And, by extension, with others as well,” van 

der Haak said. “She wanted to provide insight 

into her relationships, her working methods, 

and the way in which friendships lead to 

collaborations and films.”

Photographer Tim Walker and filmmakers 

including Petro Almodóvar, Jim Jarmusch, Joanna 

Hogg, Apichatpong Weerasethakul and Luca 

Guadagnino all contributed special objects or 

projects, including installations. Hogg is to present 

a reconstruction of Swinton’s 1980s London 

apartment, while Guadagnino is contributing a 

new short film and a sculpture of her.

Swinton has appeared in more than 90 films, 

numereous fashion shoots and even a music 

video for electronic duo Orbital.

Asked why musicians, photographers, fashion 

designers, historians and filmmakers clamor to 

work with Swinton, van der Haak notes “it is 

precisely this diversity in Tilda’s work that shows 

how important she is within our collective visual 

culture. She is well known for her many different 

guises and activities.”

While she’s a master at exuding icy glamour 

in front of the camera, Swinton is prized 

for being approachable and friendly IRL, 

viewing filmmaking as a long-term process of 

collaboration and exchange.

“She wants to inspire others and show that film 

is essentially ‘a few friends and a camera,'” van 

der Haak says. “She has many interests and many 

creative relationships. This allows her to navigate 

easily within disciplines and genres and to develop 

herself. And she always involves others in this 

process. She is generous, dedicated, driven and 

open. When she or someone else has a good idea, 

she often succeeds in bringing it to fruition. This 

has resulted in a large body of work and a large 

network that spans many decades and media.”

Among the 40 films that will be screened are 

“Carravaggio,” “Caprice,” “The Souvenir” and 

“The Eternal Daughter.”

Among unexpected elements on display are a 

painting by the late film director Derek Jarman 

and an engraved mirror he gifted to Swinton, and 

a new series of Walker photos of the actress at 

her family home wearing her ancestors’ clothes.

“When Tilda works with another artist, 

1+1 becomes 3,” van der Haak marvels. “She 

is a great initiator and improver. We have 

experienced this, and designers, photographers 

and brands certainly will have experienced it, 

too. She is not just an actor, model or performer 

with an iconic appearance and endless talent, but 

an active, collaborative partner. That is unique as 

a creative force and as an individual.”

All Eyes on Tilda
The Eye Filmmuseum in Amsterdam is hosting a major exhibition about  

Tilda Swinton this fall, complemented by screenings, live conversations and more.  BY MILES SOCHA

Swinton in the great outdoors.

Here and below:  

Tilda Swinton

Swinton in 1991,  

captured by Jacqueline 

Lucas Palmer. 
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I
t’s been a fruitful summer for King 

Princess.

There’s been new music and music 

videos, downtime surrounded by nature, 

and evenings spent close to home in 

Brooklyn. In August, one month shy 

of her third album release date, King 

Princess is relaxed and back in her hometown 

neighborhood after spending a month upstate, 

just north of Albany, N.Y. “ I truly touched a guitar 

two times,” says the musician, born Mikaela 

Straus, seated on a bar stool inside Greenpoint 

haunt Ray’s Hometown Bar. “I get this weird 

feeling when I’m putting out a record that I have 

to write a whole new record while I’m putting out 

the record, which is a horrible vibe. And I’m like 

— no. So I stopped myself.”

The 26-year-old has been releasing new music 

in anticipation of “Girl Violence,” her follow 

up to 2022 album “Hold On Baby” and her first 

since leaving the big studio complex of Columbia 

Records for boutique indie label Section1. Her 

fans have already gotten a preview of her next 

chapter with the release of several singles and 

videos from the upcoming album, including “RIP 

KP” at the start of summer, which features many 

of Straus’ friends.

“ I love this record. I love the art that I’m 

making around it; I’m having a lot of fun. My 

friends are involved, and that’s always the best,” 

Straus says. Later that night, she’ll return to Ray’s 

to meet friends for biweekly queer pool night, 

and is quick to extend an invite. With Straus, who 

also cohosts the recurring queer costume party 

Bazongas, the conversation often returns to the 

topic of relationships and cultivating community.

“ The reaction’s been great,” she adds, asked 

about reception to her newest releases. “I really 

am just so lucky to have the fans that I do. Their 

sense of humor and their passion for troubled 

lesbian music is really inspiring,” she adds. “My 

fans are funny and they get me, and they crack 

me up. So it’s been really wonderful to watch 

them play around with all of the material.”

That material includes an Instagram meme 

account launched for King Princess’ archnemesis, 

Cherry, a spiteful bosomed cartoon fruit and 

recurring visual theme throughout the album 

launch. “She’s an ancient demon,” Straus says 

when asked about the character’s origin story. 

“She possesses women. She’s furious at me, and 

I’m furious at her. Now she’s trying to leak my 

music. It’s making me really upset.”

Whether or not Cherry beats Straus to the 

punch, the music will be released one way or 

another come Sept. 12. 

Straus began working on what would become 

“Girl Violence” two years ago while still living in 

Los Angeles, before she moved back to Brooklyn 

as she settled into her mid-20s. The first song 

that made it onto the album was “Cry, Cry, Cry,” 

an upbeat revenge track of sorts that details the 

breakdown of a friendship. “That was actually 

one of the last ones to get done,” she says of the 

album’s fifth track, released as a single in July. After 

starting the song, she met her lead collaborators 

on the album, Jake Portrait and Joseph Pincus, who 

helped her shape its sonic direction.

The album’s titular track “Girl Violence” primes 

the listener with its first line, “You’ve got issues, 

you admit it, you ask if I look at you different.” 

“ I was investigating the topic of girl violence,” 

What’s Behind ‘Girl Violence’?
With her new album “Girl Violence,” the singer returns to Brooklyn and explores themes of chaotic female relationships,  

all while launching an acting career and confronting an “ancient demon” named Cherry.  BY KRISTEN TAUER  PHOTOGRAPH BY LEXIE MORELAND

Album cover for “Girl Violence.”

fashion show front row fixture in New York, 

attending recent fashion shows for Marc Jacobs, 

Thom Browne and Christian Cowan.

So far acting has taught Straus how to take 

herself, and by extension her music, less seriously. 

“Music can be very isolating, and you can get 

really into the minutiae of everything to the point 

where you’re overthinking. And I think the acting 

thing really has allowed me to be more of a clown 

and less of a serious b—h,” she says. It also takes 

a little pressure off: “ That’s the nice thing about 

acting: you show up, you do your thing and then 

you leave and it’s none of your business. You have 

no control over whether something’s gonna be 

good or not. It’s kind of amazing. For somebody 

who’s a control freak, it’s like exposure therapy.”

In October, Straus will kick off a tour that will 

take her across the U.S. and to Europe. “ I’m 

beyond excited. Mommy needs to get on stage. 

Mommy needs a stage to live,” she says. “ It feels 

so good though to throw your body around and 

really thrive, and I can see that I’m just ready for 

tour,” she continues. “I miss it. I miss my fans, 

I miss my shows. These people make me laugh. 

They’re hilarious. They’re so much fun to perform 

for. Like, I’m just ready.  I can picture in my head 

what the first three rows of my show look like, and 

I made this record thinking about them.”

Asked what she hopes those first rows of fans 

will take away from her new music, Straus brings 

her answer home. 

“ I hope people see themselves in some of the 

themes that are talked about,” she says. “I hope 

that if you’re a dyke, or a straight person, who’s 

finding yourself in the chaotic mess that is dating 

women, that this record feels like a home for you 

to feel connected to the fact you’re not alone.”

“ I’m so inspired by my community and our 

tales and our sagas and our chaos. I am both 

a part of it and an active member, but also an 

observer,” Straus adds. “It is the hardest thing 

to do, to figure out how to be alive and how to 

be loved. That is so challenging, and I am still a 

student. But with my records, I’m always trying to 

elevate the call, each time investigating something 

further. And in the process of it thinking, OK, 

maybe I’m a little bit better of a person.”

Straus says of her thesis for the album, which 

interrogates the quiet, sneaky, sometimes below-

the-surface ways that women can hurt each other. 

“The last line of the record is ‘not everybody loves 

like this,’” she adds, referencing the final ballad 

track, “Serena.” “It’s kind of this declaration of, 

like, actually — all this pain, all this chaos, I’m 

lucky to have the bandwidth to experience [it]. 

And that’s kind of the conclusion of the record.”

Straus’ recent foray into acting has brought 

new fans into the King Princess fold, leading a 

resurgence of interest in past work like her debut 

album “Cheap Queen.” King Princess made her 

acting debut this past spring in Hulu series “Nine 

Perfect Strangers,” and will make her film debut 

with “Song Sung Blue,” out Christmas day. The 

film costars Hugh Jackman and Kate Hudson as a 

Neil Diamond musical tribute act.

 ”I have to tell you: it’s fab,” Straus says of the 

film, positioned as a major end-of-year release. 

“And I’m a pretty tough critic of movies. I fully 

cried.” Hers is a supporting but impactful role, 

with Straus navigating the weight of portraying 

the daughter of a recovering alcoholic and 

aspiring performer.

After her first two onscreen roles, King Princess 

is fully hooked on the acting life — and has a vision 

for what her next roles might look like.

“I would like to be a colonial woman or 

something. I wanna wear a corset. I would like to 

play a straight woman. That’s my dream,” she says. 

“I would like to play like a gargoyle. Like, I would 

love to be in full prosthetics. I would love to be 

kind of unrecognizable,” she adds. “I love the dress 

up, and the character creation is so fun for me.”

Speaking of dress-up: She has become a 

I love the dress up, and the character 

creation is so fun for me.” 
M I K A E L A  ST R AU S



NEW 3D HYDRA XTREME LIPGLOSS

POWER 
PLUMP.
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O
f course, dear reader, you 

will be only too aware of my 

title, Baron. But I have to 

admit that I am shamefully 

low in the family pecking 

order. For the Estarházy’s 

have been the preeminent 

Hungarian noble family, with origins in the 

Middle Ages and the greatest landowners, since 

long before 1776 was even a notion in the mind 

of Thomas Jefferson. Which is why my cousin, 

Prince Anton, the head of the family, is to be 

addressed as “Your Serene Highness.”

And, boy, don’t we all know of a certain 

resident of Pennsylvania Avenue who might 

only dream of such groveling deference. But you 

sensible Americans swept all that away when 

you turned on old King George III. Nonetheless, 

we also know that America has long had an 

unspoken class system — both of birth but 

increasingly based on wealth.

A recent article in The New York Times profiled 

Olivier Ferney, a travel adviser for the uber 

wealthy who has started posting some of her 

clients’ more outrageous demands on TikTok 

and Instagram. Think flying in spring water to a 

Caribbean island because a female client thought 

the local water irritated her scalp. Or how the 

super-rich think nothing of asking for a discount.

I, of course, am not on Instagram or TikTok 

— my family would be appalled. But I have 

encountered far more tales of American 

entitlement than Ms. Ferney and they might 

make even the highest European noble blush.

There was the marvelous story about an elderly 

and immensely wealthy American lady who, as 

the scion of an old insurance dynasty, lived in 

splendid isolation on a vast estate near Far Hills, 

N.J. She did not like going into Manhattan, was 

willfully “unfashion conscious” and disliked the 

very notion of “shopping” even more. One day, 

long before the advent of the internet, she asked 

her assistant to telephone Bloomingdale’s and 

order a load more white bath towels. 

A few days later, a half dozen white fluffy 

towels arrived, all monogrammed in the corner 

with “YSL.” It was Saturday and the assistant was 

off duty. So the grand dame got on the telephone 

and called the department store. 

“You have sent me someone else’s towels,” she 

barked. “They are monogrammed with someone 

else’s initials.” 

“No, madam, they are Yves Saint Laurent 

towels,” came the response.

“Well, my point exactly,” she responded in 

frustration. “They are not mine, and I would 

imagine as we speak, this Mr. Laurent is no doubt 

wondering where his towels have got to.” 

She had literally never heard of Yves Saint 

Laurent and couldn’t imagine the idea of buying 

towels marked with a designer’s logo.  

That very same doyenne was said to have 

commented, upon being offered lasagna in an 

Italian restaurant: “What is this?” 

“Why, it’s lasagna.” 

“And what’s lasagna?” 

“An Italian pasta dish, of course,” came the 

answer, with a tone of incredulity. To which she 

snapped back, “Well, how am I meant to know 

that? I have never had an Italian chef.”

There’s a rich trove of entertaining tales of the 

wealthy and entitled interacting with their servants. 

The old Queen Mother, King Charles’ 

grandmother was partial to her same cocktail 

(Dubonnet and gin), every day at precisely 

6:15 p.m. One day, the required tipple had not 

arrived. At 6:30 p.m. she called downstairs on 

the intercom to the teaming army of flouncing 

footmen and butlers and said, “I don’t know what 

all you old queens are doing down there, but this 

old Queen up here needs her drink.”

Perhaps it’s the ironic self-deprecation of the 

aristocracy that can sometimes be so funny, 

without them ever meaning to amuse. In midst 

of the First World War, the Marquis Curzon of 

Kedleston, who had married a Chicago heiress 

and was then Britain’s foreign secretary, was 

approached by his chief steward about the need 

to make some household economies. 

“And what do you suggest?” he asked.

“I am thinking, your lordship, that we can 

dispense with the under-pastry chef.” 

Lord Curzon looked crestfallen and responded, 

“It’s indeed a sorry day when a fellow can’t have 

a biscuit.”  

Americans of a certain type can be just as 

imperious as their European cousins. Earlier 

this month, the GeneralQuartierMiester (aka the 

German wife) and I were staying in a beautiful 

house in Tuscany, which had been rented by 

some old American friends who all seemed to 

come straight from the pages of the “Gilded Age.” 

We were the only Europeans staying in the house. 

One day, as the large group assembled for lunch 

al fresco, some staff appeared with a handful of 

dishes giving off a constant plume of smoke. 

“What are those?” inquired a well-turned out 

Park Avenue princess. 

“Smoke, madam.”

“For what?”

“To keep the wasps away from the table.”

There was a pause, before she answered, “Dear 

god, we are all WASPs here.” Needless to say, 

only the Italian staff failed to get the joke. 

Indeed, it was one of those same American 

guests who some decades earlier, when residing 

in London, was chatting with her hairdresser. 

It was the early days of the U.K. lottery and the 

week’s prize money had reached the heady 

heights of 1 million pounds. Excitedly, the 

crimper asked her customer, an heiress to an 

impressive old-school Wall Street fortune, “Golly, 

what do you think you would do if you had 1 

million pounds in your bank account?” 

The answer, delivered in a languid New York 

accent: “One million pounds, you ask? I think I 

would sue my broker.”

It’s told that in the days of F. Scott Fitzgerald, 

a young and fearsomely grand Yale student 

brought his altogether less well-to-do roommate 

home to the rarified environs of Tuxedo Park, 

N.Y., for a weekend. He introduced his new friend 

to his mother: “Mama, this is my roommate, 

John. He’s from Iowa.”

The mother gave her son a sideways glance and 

answered: “Dear boy, where we come from, it’s 

pronounced ‘Ohio.’” 

It seems that entitlement is often about turning 

the normal on its head. 

I recently heard the story of an enormously 

aristocratic Frenchman — who had never worked a 

day in his life and had therefore never been in need 

of taking a “vacation” — in an airport, receiving his 

boarding pass. As the agent handed over the slip of 

paper, she said, kindly, “Bonnes vacances.” 

“Vacances?! Vacances?!” countered the grumpy 

Marquis, “What a bold and wholly incorrect 

assumption you make.” 

After all, when your entire life is one of idle 

leisure, whoever needs “les vacances?”

For anyone familiar with London, it will be well 

known that there’s been a continuous low level, 

but humorous snobbery about those who reside 

“south of the river” (that would be the Thames). 

Of course all the “smart” neighborhoods such 

as Kensington, Mayfair, Belgravia and Chelsea 

are north of the river. One grand dame, with an 

attitude and temperament akin to the Dowager 

Countess of Grantham, took the snobbery to a 

whole new level when she asked her recently 

married granddaughter where in London the 

happy couple would be living. 

“We have bought a house in Battersea, 

grandma,” responded the enthusiastic new bride.

“Battersea?” came the question. 

“South of the river, grandma.” There was a 

long and silent pause.

“What?…There’s a river?” was the incredulous 

come back.

Lastly, there’s the completely absurd. I know 

of an English baronet (an old fashioned “sir” to 

you and me), who, upon driving through Portugal 

approached his first toll booth barrier on the 

highway. The sign read “Retire o Titulo,” which 

is the instruction to take the toll booth ticket 

and allow the barrier to lift. Not understanding 

Portuguese, and believing the machine was 

demanding to know his “title,” he sat motionless 

at the wheel, repeatedly bellowing: “Sir James 

Cuttallworth…Sir James Cuttallworth.”

Eventually, he learned the lesson that in this 

day and age, being aristocratically entitled no 

longer removes life’s barriers.

There Are You, Me — 
And the Entitled Rich
The Baron Louis Esterhazy recounts tales of entitlement among the wealthier among us.  

BY LOUIS J. ESTERHAZY

Editor’s note: The 

Hungarian Countess 

Louise J. Esterhazy was 

a revered — and feared 

— chronicler of the highs 

— and generally lows 

— of fashion, society, 

culture and more. Over 

the course of several 

decades (although she 

never really counted 

and firmly avoided any 

reference to her age), 

the Countess penned her 

missives from her pied-

à-terres in Manhattan, 

Nantucket, Paris, 

London and Gstaad, 

as well as wherever her 

travels took her, from 

California to Morocco.

And it seems the 

Esterhazy clan by 

nature is filled with 

strong opinions, 

because WWD Weekend 

has now engaged the 

Countess’ long-lost 

nephew, the Baron 

Louis J. Esterhazy, 

who has written from 

Europe to express his 

abhorrence about 

the growing sense of 

entitlement among the 

rich and aristocratic.

There is a growing 

sense of entitlement 

among the wealthier 

among us - and the 

Baron does not approve. 
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.Perfectly located 

in the heart of Houston. 

With over 60 global luxury 

brands, local boutiques, and fine 

dining, featuring

HERMÈS

DIOR

CART IER

HARRY WINSTON

PATEK  PH IL IPPE  AT

DE  BOULLE

DOLCE &  GABBANA

VAN CLEEF  &  ARPELS

STEFANO R ICCI

BRUNELLO CUCINELL I

Z IMMERMANN

PUCCI

BR IONI

K ITON

BIOLOGIQUE RECHERCHE

BACCARAT

HÄSTENS

SA INT  BERNARD

L’AGENCE

AL ICE  +  OL IV IA

MAISON FRANCIS  KURKDJ IAN

LOVESHACKFANCY

JENNI  K AYNE

CYNTHIA  ROWLEY

STE AK  48

LE  COLONIAL

AZUMI

MAD

BAR I  R ISTORANTE

TOULOUSE

L ITTLE  HEN

OJO DE  AGUA

T H E  P OST  OA K  H OT E L

AT  U PTOW N  H O U STO N

Experience Texas’ only Forbes 

Five-Star Hotel and Spa. Enjoy 

true Southern hospitality 

with exclusive Shop & Stay 

packages and complimentary 

roundtrip transportation to River 

Oaks District. Learn more at 

ThePostOakHotel.com.
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FALL’S Best
SHARP TAILORING RULES IN THE COLLECTIONS,  

BUT WITH A LADYLIKE SENSUALITY THAT PROJECTS PURE POWER. 

Photographs by Myrthe Giesbers  Styled by Alex Badia

McQueen 
McQueen wool jacket, 

silk blouse, wool trousers 

and boots; Mark Cross 

leather gloves.

T H E  L AT E S T  A C C E S S O R I E S  A N D 

S T Y L E  F R O M  T H I S  S E A S O N .Fashion
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Rick Owens
Rick Owens latex top, wool knit skirt and boots; Renato Cipullo 18-karat yellow gold Spark cuff;  

Jennifer Behr 18-karat gold-plated Sonnika cuff; Christina Caruso triple cuff; Khaite Shadow bracelet in silver; 

Lionheart 18-karat rose gold Greenwich diamond dome cocktail ring. 

fall’s best / F A S H I O N
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Fendi
Fendi fleece blouson with jeweled details, fleece skirt and belt; Marc Jacobs boots; Max Mara gloves.

fall’s best / F A S H I O N
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Schiaparelli
Schiaparelli trompe l’oeil crocodile scale body with silver cord and enamel flower 

embroidery and mother-of-pearl bead and crystal earrings.

fall’s best / F A S H I O N
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Givenchy by Sarah Burton
Givenchy by Sarah Burton wool jacket, wool skirt, shoes, crystal and pearl earrings. 

F A S H I O N  / fall’s best
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Alaïa 
Alaïa mohair knit padded body and brass earrings.

Model:  Nataly Vieira at IMG Models   Makeup by  Sena Murahashi at MA+ Group 

Hair by Ledora Francis at Born Artists   Casting by Bronson Vajda 

Senior market editor, accessories: Thomas Waller   Senior market editor:  Emily Mercer 

Fashion assistants: Ari Stark and Kimberly Infante

fall’s best / F A S H I O N
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“That first fashion show was a big moment,” 

he recalls of the concise 18-look collection of 

traditional American sportswear, lensed with 

a fresh, youthful perspective that pushed the 

heritage accessories brand in a new direction. 

Leading up to the show, Vevers recalls questions 

circling in the industry, such as what the expansion 

into ready-to-wear meant for the company, or if the 

debut was simply a marketing project.

“I think it did help that I took my time to get to 

that first show. It wasn’t just a big brand, just out 

of the gate putting on a full-scale fashion show. It 

was actually my fourth collection, but it was still 

a big moment,” he explains, noting that in those 

first few seasons, he saw how important it was to 

experiment with design. “I knew there was a lot 

on the table and when the response was positive, 

it gave me the confidence to push forward.”

Fast forward to 2020, and Vevers found himself 

having similar conversations about moving the 

brand forward amid the global pandemic.

“Looking back, the work we did during and 

coming out of the pandemic was really critical,” 

he says.

Not just professionally, but also personally. 

During that time, Vevers had become a father 

and many people in the industry were having 

discussions about taking the time as a “moment 

to pause,” he recalls.

However, after conversations with the-then 

chief executive officer of Coach parent company 

Tapestry Inc., Jide Zeitlin, Vevers says he “came 

to the conclusion that we should keep working 

because I felt the world was changing so much 

that we needed to understand our place in it.”

So for spring 2021, Vevers debuted a look 

book photo shoot and accompanying film lensed 

by Juergen Teller featuring 16 “Coach family” 

celebrities including Kate Moss, Paloma Elsesser, 

Bob the Drag Queen, Megan Thee Stallion, 

Kaia Gerber, Debbie Harry and more. The 

collection, which Vevers dubbed “Coach Forever,” 

celebrated the company’s past and future with 

the introduction of responsible designs, as in 

upcycled and recycled garments and vegetable-

dyed handbags, as well as refreshed styles from 

the brand’s archive, mixed with new fashions. His 

follow-up collections continued this ethos and 

was shown via “Coach TV” fashion films, which 

had a “big impact,” Vevers says.

“Then, the first live show coming out of 

the pandemic was really when we started this 

[current] era of Coach. The collection was a focus 

of the history, the story of Coach seen through 

the lens of the next generation,” Vevers says of 

his fall 2022 runway show.

Since then, his collections have become more 

gender fluid, youthful and vintage-inspired for 

the brand’s uptick of younger clientele.

“During my time at Coach, it’s always really 

important to push forward and to try new things. 

My big obsession through my whole career has 

been the next generation, so always listening, 

discovering, thinking about that,” the creative 

director told WWD at the time, and he continues 

to emphasize that through each new collection.

Utilizing Passion as a Tool
Vevers views his passion for youth culture as both 

a personal one and a design tool to challenge his 

creativity each season. He draws inspiration from 

Coach’s history against the backdrop of American 

youth and counterculture from the ’40s to the 

’70s while exploring the perspectives of the next 

generation.

“One of the things that I find most fascinating 

when I’m listening and looking to what the 

next generation is engaged with is, it’s quite 

often things that initially make me feel quite 

uncomfortable. They’re coming from a different 

place and challenging the status quo,” Vevers 

says. “Sometimes the first things they’re drawn 

to, whether it’s their beliefs or the fashion 

references that they’re excited by, it can 

sometimes be a bit disconcerting, because it’s 

different to what has been established.”

For instance, their attraction to the late ’90s 

and early 2000s handbags, rather than the ’60s 

and ’70s Bonnie Cashin-era styles he’s initially 

drawn to, pushes him to rethink his approach, 

dig deeper and experiment with design. Trying 

to understand the next generations’ references 

is something he’s turned into a “tool” — a way to 

challenge himself to think differently about design 

while honoring the brand’s heritage and archive.

The creative director isn’t just scrolling social 

media, chatting with younger colleagues and 

observing the next generation’s style on the 

streets of New York City, where he observes what 

passersby are wearing at his local flea market on 

Sunday mornings, but is allowing his collections to 

become more openly personal.

“I think there was maybe a hesitation before 

about sharing personal inspiration 

that I don’t have any more,” he says.

For instance, recent seasons’ 

plush animal bag charms and 

slippers stemmed from his home 

surroundings of his young children’s 

toys, while his resort 2026 collection 

of nostalgia-tinged, festive fashions 

stemmed from their joy of playing 

dress-up. His own memories 

of dressing up in fashions his 

grandmother would make — both as 

a child in theatrical costumes, and 

later in life, the club-going attire 

she would design for Vevers and his 

brother — also played into the winter 

collection’s look and feel.

Vevers adds that he and his husband, fashion 

designer and illustrator Benjamin Seidler, talk 

about fashion all the time, and while their children 

are not at an age to “care about it yet,” they can 

see how certain clothes give them confidence while 

their stuffed animal brings forth unfiltered, raw joy.

“As a household, we’re surrounded by things 

that we love and are inspired by,” he says of his 

creative world that spans beyond the workplace. 

“But at the same time, I do have great friends 

from school and when we get together, we might 

talk about my my work for a few minutes, but 

after that, we move on — it becomes about real 

stuff, about life. I think that balance is important.”

Making an Impact
Another aspect that fuels Vevers’ creative process 

is his interest in sustainability and desire for 

Coach to make an impact.

“I was studying [sustainability] for a long time 

before I started to be more open about it. I had a 

fear that I would get it wrong. But what I started 

to realize was that you have to put yourself out 

there. You have to try things,” Vevers says.

Over the last few years, he has shifted his 

mindset from thinking it his role to encourage 

others to find sustainable solutions to realizing 

that “everything starts with design, so it has to 

become part of your process,” he says.

Vevers is exploring sustainability at Coach 

today in two ways. The first includes initiatives 

like Coachtopia and (Re)Loved, where he’s 

creating spaces where the company can focus on 

sustainability. The second is utilizing the runway 

as a place to experiment, as seen through recent 

collections post-consumer upcycled denim, a 

category which will soon be released as a capsule 

at retail and Vevers hopes to scale across multiple 

seasons in the future.

“The counterpoint to that is at a brand with 

the scale of Coach, it’s really important to 

me that we scale sustainability, that do things 

that have a meaningful impact and become a 

reference in our industry.  I think that’s where 

I’ve shifted over the last few years. The ambition 

is really raised, and at the same time, I think it’s 

important to be exploring sustainability from 

multiple angles,” he says.

In June, Vevers returned home to England to 

receive his Officer of the Most Excellent Order of 

the British Empire (an OBE) — an honor for his 

services and impact to fashion.

“That moment was so exciting when you got to 

the gates of Buckingham Palace and walk behind 

them after having seen them and gone past it 

many times and seen it in film and TV. It was 

really fun because my kids were excited and they 

were dressed up, but they’re 5. They were just 

themselves. When we were waiting in a grand 

reception room, Vivienne fell asleep on a sofa, 

and she became the talk of the event,” he recalls 

of the trip, which marked not only his twins’ third 

time visiting the U.K., but their longest trip to 

date across London and the north of England.

Vevers describes the day, which 

included a celebratory party of 

around 300 people, including Coach 

chief executive officer Todd Kahn, as 

“one of the best days of my life.”

Looking Forward
Going forward, Vevers says what’s top of mind is 

continuing to build on what makes Coach unique 

while coming from a position of strength.

“Thinking how like we take excitement about our 

brand and use it as an opportunity to really become 

even more true to who we are. To really focus the 

message, clarify our direction — to be very, very 

clear and intentional with the vision,” he says.

This spans from giving a platform to new 

modeling faces via Coach’s runway shows, which 

the brand has been doing since its fall 2022 

fashion week outing, to working with celebrity 

talents who feel true to the brand for campaigns 

and activations, such as Charles Melton, Storm 

Reid, Lola Tung, the WNBA league (which the 

brand signed on as the official luxury handbag 

partner of in April), and more.

“We’ve found the confidence to be who 

we are. To be confident, to be different, to do 

things differently to our peers. We’ve found 

the confidence to be true to who we are, to be 

authentic and authentically different. When you 

have that confidence, it starts to become quite 

instinctive about, for example, who you’re going to 

work with,” he says. The brand’s fall 2025 campaign 

features the likes of Elle Fanning, Soyeon and more.

“That confidence has built over the last few 

years. It’s powerful. What I think is important 

about those things is it’s not data driven, it’s 

instinct and emotion driven. I think that’s 

probably the thing that has connected with 

people I love, that they feel the integrity of the 

decision,” he explains.

The same approach is applied to design, as 

seen through styles like the Brooklyn shoulder 

bag and kitschy bag charms that have captivated 

clients of all ages.

“What’s been really encouraging about what’s 

resonated is it’s often new ideas. It’s ideas that 

feel genuinely, authentically Coach, but at the 

same time new. That’s what my focus has been 

— about creating a strong culture of creativity 

of the importance of design. I think that’s really 

important in America today — to show that 

there’s strength in design, that there’s power 

and creativity, and that’s what has led to the big 

breakthroughs at Coach. It’s created a shift in 

the culture of the organization, because there’s 

recognition of what we’ve achieved with design.”

Vevers’ advice for the next generation looking 

to enter the fashion industry is to,”find your voice 

and the things that make you different,” he says, 

noting he looks fondly on his prior educational 

years, when he was able to experiment and 

discover his own passions and beliefs. “If people 

ask me for advice, I always say, ‘Find the thing 

that you love, that you’re passionate about,’ 

because then it’s not really work.” ■

From top: Coach x WNBA 

campaign; Charles 

Melton for Coach’s Soho 

sneaker campaign; 

Megan Thee Stallion for 

Coach, spring 2021.
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Isamaya’s  
Fall Essentials
The makeup artist and creative director of Isamaya 

Beauty is WWD Weekend’s September guest editor.

BY EMILY MERCER

Over the last decade, Isamaya Ffrench has been 

at the forefront of the beauty industry.

The makeup maven, who hails from 

Cambridge, England, initially studied product 

design at Central Saint Martens and joined 

the London-based Theo Adams Company as 

a performer before entering into the body 

painting and makeup space. Since then the 

interdisciplinary artist has become known for 

her innovative approach to creative direction 

and makeup artistry, as seen on the runways of 

Thom Browne and Vivienne Westwood; in dozens 

of editorial publications, and on celebrities 

including Madonna, Bella Hadid, Rihanna, Rosalía 

and more. She was the global beauty director 

of Burberry Beauty in 2020; launched Byredo 

makeup as its creative director for three years, 

and previously worked with Off-White beauty as 

its creative director. In 2022, Ffrench founded 

her namesake cosmetic brand Isamaya, which 

has gained a following for its innovative line 

of makeup and skin care and tongue-in-cheek 

product designs.

As WWD Weekend’s September guest editor, 

Ffrench expands on her bold, experimental and 

boundary-pushing aesthetic and shares her 16 

fall fashion and beauty essentials, spanning from 

emerging designers’ sexy garments to head-

turning accessories to add to cart this season.
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Isamaya 

Ffrench
German brand Gezeiten. 

Their high-quality 

creams have become 

a reason to set up a 

nightly routine. So is 

looking at their ever so 

calming Instagram feed.”

  5   Entire Studios 

Gres top in peachskin 

“I order most Entire 

Studios tops in three 

colors each….They’re so 

easy, comfortable and 

timeless. I guarantee 

they will become 

everyday staples.” 

  6   Isamaya microbial 

gel [primer] “Kombucha 

for your skin!”

  7   Entire Studios Juno 

faux fur coat in cream 

“I mean, who doesn’t 

want a vegan yeti coat 

for winter?”

  8   Vyrao Mini Woo: 

The Sixth fragrance 

“All of Vyrao’s perfumes, 

candles and incense 

sticks on rotation. Such 

a beautiful brand and 

founder.”

  9   Allies of Skin  

The One SPF 50 Invisible 

sunscreen gel “If you only 

want to spend your money 

on one beauty thing, it’s 

got to be SPF50.”

  10   Alexander Wang 

Twyst crossbody bag in 

white memory leather 

“If you’re tired of having 

15 black bags in your 

wardrobe, buy this one. I 

love a crossbody.”

   11   Miista Hester black 

belt blazer jacket “I love 

items that can fit many 

styles and be dressed up 

or down. Also living for 

this low-slung belt.”

  12   Onrushw23fh 

twirl skirt mudwash 

available at APOC “I 

discovered this Spanish 

brand a year ago and I 

love their twisted pieces. 

You can wear that skirt 

over leggings during the 

day and with bare legs in 

the evening.”

  13   Alan Crocetti Clear 

Crystal Sharp Alien ear 

cuff “I’ve got this killer 

stone as a ring and it’s 

a real head turner, so of 

course I had to have the 

matching cuff.”

  14   Cruda Amanda 

boots “I’ve got so many 

unique shoes from this 

incredible Mexican 

brand and they’re 

showstoppers. Their 

massive platforms give 

you height without the 

discomfort of heels. I 

hate heels.”

  15   Charles Jeffrey 

Loverboy ears 

balaclava “I have three 

oriental cats, and with 

this beanie I can claim 

the official Mother title.”

  16   Vibram 

Groundsplay Men's 

shoes in acid green 

and black “I haven’t 

worn much other than 

my Vibrams over the 

summer….If you’ve never 

tried them on, you won’t 

believe how comfortable 

they are. Love them or 

hate them, they turn 

heads every time.”

3
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14 15

16

13

  1   Knwls Gtr Dress 

in Pale Olive “Nothing 

beats a Knwls piece 

when you want cool 

and sexy at the same 

time. Modern classics 

that I will wear forever,” 

Ffrench says.

  2   Port Tanger Uns 

frame sunglasses “I 

love colored lenses 

when it comes to 

sunglasses and I have 

a few from Port Tanger, 

which I love because 

they’re sleek, chic but 

never boring.”

  3   Soft Skin Latex x 

Pristine latex jeans, 

available at APOC “You 

couldn’t find a cooler 

independent shop if 

you tried. I get the most 

unique gifts from APOC 

for my friends but these 

latex trousers I’d keep 

for myself.”

  4   Gezeiten serums 

and skincare product 

range “Absolutely 

obsessed with the 



56   SEPTEMBER 2025  /  WWD WEEKEND 

P
h

o
to

g
ra

p
h

 b
y 

©
 P

a
o

lo
 R

o
ve

rs
i/

C
o

u
rt

e
s

y
 P

a
c

e
 G

a
lle

ry

F A S H I O N  / image conscious

F
ittingly, Paolo Roversi’s solo 

show in New York will debut on 

Sept. 12, during New York Fashion 

Week, at Pace’s West 25th Street 

gallery. Highlighting a selection 

of photographs from the past 25 

years, the show will be up through 

Oct. 25. His elegiac style was inspired by the work 

of August Sander, Robert Frank and Diane Arbus, 

as well as the Byzantine architecture and cultural 

backdrop of Ravenna, Italy, where he was born. 

Using large-format Polaroid film and primarily 

shooting in his Paris studio, Roversi’s dream-like 

and imaginative compositions transcend time.

What would become his life’s dedication 

started when he was a teenager on a family trip in 

1964. Once back home, Roversi built a darkroom 

in the basement and began his career a few years 

later with the Associated Press. By 1973, he had 

moved to Paris, where he assisted the British 

photographer Lawrence Sackmann. Jobs for Elle, 

Depeche Mode, and Dior followed, as did ad 

campaigns for Cerruti, Comme des Garçons, Yves 

Saint Laurent, Valentino, and more. At the end of 

this month, Thames & Hudson will release “Paolo 

Roversi: Photofile,” a collection of many of his 

most famous images.

Hitting pause on his annual seaside holiday at his 

family’s home in Ravenna beside the sea, Roversi 

spoke with WWD Weekend about the upcoming 

exhibition of his work, Kate Moss’ strength, the loss 

of loved ones and why it’s better to stay away from 

the fashion industry’s rumor mill.

WWD: Is it nostalgic to be there?

Paolo Roversi: It was my parents’ house. Now it’s 

my house. Yes, it is the house where I was born. 

I love to be here because it is my roots. Roots 

are very important to me — very deep and very 

important. I feel things very strongly. I am very 

sentimental and nostalgic. I know every inch here, 

every tree, every flower — everything. There is an 

old magnolia tree that has been here since I was 

born and I talk to this tree. We have good relations.

WWD: What do you say to the tree?

P.R.: Different things, it depends. Today it was 

nice memories or nice dreams.

WWD: What do you think of your new book?

P.R.: My book? I like it. I am proud of my work. 

Sometimes I am surprised by myself. I am surprised 

by many of the photos, the whole body of work.

WWD: Do you still photograph everything in 

the studio?

P.R.: Yes, I like to work in the studio. It is my 

place to work; I like to be far from the reality of 

everyday life. When I close the door of my studio, 

I release everything that is logical and rational 

out of the door. My studio is the place for dreams, 

for beauty and imagination. And that’s all. I like 

to put my subject just there in front of me. Every 

subject becomes the real center of the world for 

me. I can concentrate on it.

WWD: There’s a portrait of John Galliano in 

the book. Are you and he very friendly?

P.R.: Yes, John is an old friend. I knew him from 

the time when he was a young designer just coming 

out of school. I have followed him along through 

his career — at John Galliano, Dior and Margiela.

WWD: What do you think of where John is 

today?

P.R.: Where is John today? I think he is on 

holiday. For his last collection for Margiela, I did 

big work for it to tell the story. I don’t know his 

projects. He is very secret about that. I don’t know 

if he’s back to a new Galliano story or another 

house. There are many rumors about this.

WWD: Is it better for a designer and an artist 

to be very private?

P.R.: Yes, I think it is better to stay out of all of 

the rumors and out of the big fashion world. 

It is better to not be part of that and to keep a 

distance. That is very important.

WWD: There’s also a full-length nude photo 

of Kate Moss in the book. Have you been 

friends for a long time?

P.R.: Yes, I’m more friendly with Kate. I have 

worked with her many times. She is a fantastic 

model. When Kate arrived in the fashion world, 

that was a real revolution for me. She has such a 

strong personality and a very strong energy. She 

has a different energy from every other girl.

WWD: What about Stella Tennant?

P.R.: Oh, Stella, I am so sad for her. Don’t let me 

cry. When I talk about Stella, I always cry because 

I love Stella. [The British model took her life in 

2020.] I worked with her so many times. She had 

been a great, great friend, and also a fantastic 

model. She arrived in my studio, when she was 

17 or 18 with a nose ring and jeans that were 

completely destroyed and very rough. But she 

was beautiful, so, so beautiful — so noble. Stella 

was a very tender and charming person.

WWD: What are you most proud of in your 

lifetime?

P.R.: My children. I have four children. I had five 

but I lost one in the same way that Stella [died]. 

The one I’ve lost was working with me. His name 

was Philippo; I lost him seven years ago. It was 

the hardest moment of my life, and it still is. It 

is still very hard. The time doesn’t rearrange 

anything. I think of him all the time, when I’m 

working and not working. I miss him so much. It 

is such a huge, huge pain. My children are coming 

tomorrow night. I am eager to see them.

WWD: What do you think of fashion now?

P.R.: It’s changing all the time. You know this 

world is changing so fast. Everything is changing 

so fast and fashion too. Sometimes there are 

still very interesting thing. But in the amount of 

things, there are very few that are interesting, 

you know? Rei Kawakubo inspires me a lot. I 

worked a lot with Azzedine Alaïa, but he’s not 

here any more, unfortunately. I‘ve done some 

pictures for Yohji Yamamoto. I had a long story 

with Romeo Gigli a long time ago. We worked 

together for a few seasons and we tried to create 

a new kind of woman.

WWD: What do you like about working with 

designers?

P.R.: Working with a new designer, you can try to 

find a new [type of] music and spirit. The designer 

writes the music and the photographer is the 

interpreter that plays that music. So there are all 

kinds of music. Rei Kawakubo is different from Yohji 

or Galliano. That is very interesting for me. It is 

like being a conductor, who plays more than Bach, 

Beethoven, The Beatles, or I don’t know what.

WWD: What are your thoughts on how 

fashion is photographed today?

P.R.: This has changed too. The magazines are 

facing a difficult moment. Everybody looks at 

social media on phones and on the internet. I’m 

not very excited about social media. I have an old 

education of the paper and the magazine. Paper 

is much more impactful than the phone.

WWD: Did anyone ever give you advice that 

has stayed with you through the years?

P.R.: No, I had some very good photographer 

friends, like Robert Frank, Irving Penn. They 

gave me their advice about my work. But they 

were never really teaching me, telling me, “Do 

this. Don’t do this.” Robert and I were very close. 

His wife June Leaf was a wonderful artist and 

a wonderful, wonderful woman. If you go to 

see my exhibition at Pace, there is a little room 

dedicated to June and Robert. My exhibition is 

called “Along the Way” and along the way, they 

have been very important to me. They were the 

most important friends that I have had in my life.

WWD: Why were they so important to you?

P.R.: They were real friends. With them, I could 

talk about everything and we had wonderful 

conversations together. I went to stay with them 

in Mabou [Cape Breton, Nova Scotia where they 

had a home] and to visit them in New York City. 

We had beautiful days and dinners together. I was 

so, so happy with them. When I lost my son, I 

went directly to Mabou to see them and cried in 

their house.

WWD: Robert [Frank] lost a child as well, 

didn’t he?

P.R.: Two children — his son [Pablo Frank took his 

life] and a daughter [Andrea died in an airplane 

crash]. How did they console me? June said that I 

should not cry, because there was no sense to be 

made from any of it. Don’t make me cry please. 

When I think of June and Robert, I cry very easily. 

They were really a brother and sister to me.

WWD: What about Irving Penn?

P.R.: By chance, I sent him my book, and he said, 

“Come to see me. I like your book.” I had my first 

meeting with him in his studio in New York, and 

then a second one. I was a huge, huge admirer of 

his work. I don’t want to compare my work to his 

work. Penn was a giant. But we had a little bit of 

the same concept by working in the studio. His 

idea was the studio is everywhere. Everywhere 

you take a picture is your studio. He did this 

beautiful book, “Worlds in a Small Room.”

WWD: What would you like to do?

P.R.: I like to read books. I like to listen to music. I 

like to write myself. I like to write more and more.

WWD: Are you writing a memoir?

P.R.: No, not yet. I have written a book about 

light but it has not been translated into English 

yet. There’s a French edition by Gallimard, 

“Lettres sur la lumiere,” and an Italian edition.

WWD: How do you hope people will react to 

your pictures?

P.R.: With a smile. I hope that they react to my 

pictures by feeling an emotion.

‘Sometimes I 
Am Surprised 

By Myself ’
Fashion photographer Paolo Roversi talks about  

his solo show opening in New York City and more.  

BY ROSEMARY FEITELBERG

Paolo Roversi,  

Kate, 1993
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M
akeup artist and 

influencer Nam Vo 

thinks South Korea is 

poised to be the next 

bachelorette trip of 

choice and she may be 

right. Now more than 

ever, the beauty curious are flocking to Seoul with 

their friends, dropping thousands of dollars on 

flights and hotel stays, all for a chance to spend 

the day at one of the many skin clinics there 

that serve a menu of idiosyncratic treatments, 

some of which aren’t yet available in the U.S. 

These include salmon sperm injections, collagen 

boosters by JuveLook and stem cell fat transfers. 

The experience is unlike any other, Vo says of 

the clinics in Seoul. “Everybody gets something 

different and comes out looking cuter. It’s a 

bonding experience,” she explains. “[My friends 

and I] would come back at night all black and blue 

and eat potato chips and order room service.”

While Vo intentionally chose an expensive 

clinic, a lot of tourists will go to cheaper “factory 

clinics.” These places operate “like assembly line 

med spas,” explains Michelle Lee, a former beauty 

editor. Here, guests move from one doctor to the 

next with every treatment. “You get what you get 

in terms of the experience. There are certainly 

some great factory clinics, and there are certainly 

some that are not super great,” says Lee, who 

went to Zell Clinic, where she only saw one doctor.  

Regardless of the clinic, the process typically 

starts the same. First, a consultation, during 

which the doctor will recommend a list of 

services based on their analysis. (Disclaimer: 

Thick skin, physically and metaphorically 

speaking, is needed to endure these “brutal 

honesty” reviews, according to Vo.)

Guests are free to refuse any of the suggestions, 

but many, including Lee, take them. Lee wound 

up stacking three laser treatments — Pico+ 

532, Pento755GCD and Excel-v 532 — on top of 

Rejuran, a procedure involving 70 injections in 

the face, all in the same day, per her doctor’s 

recommendation. 

Stacking refers to the practice of getting multiple 

treatments at once. This is the norm at the skin 

clinics in Seoul, says Dr. Eunice Park, a dual 

board-certified facial plastic and reconstructive 

surgeon who was born in South Korea but grew up 

in the U.S. Of course, stacking can cause irritation, 

especially for first-time treatment users.

“You have to be realistic about what you want 

and how much to get,” Lee notes.

In lieu of the clinic (and the potential pain), 

there are several soothing spa services beauty 

enthusiasts have been enjoying in Seoul, too, one 

of which is a luxurious 15-step treatment designed 

to scrub the scalp clean.

Here, a breakdown of five popular beauty 

treatments coming out of South Korea, price 

and pain level included, plus a few U.S.-based 

alternatives to try. 

SEOUL 
Services
WWD Weekend breaks down  

the surge of Korean treatments, 

complete with price and pain guide.  

BY KALEIGH WERNER

Pico Laser Toning
What it is: A noninvasive 

treatment designed to 

target pigmentation and 

minimize skin damage, 

acne scars and blemishes. 

While some use pico 

toning for skin rejuvenation 

purposes, others use it to 

treat skin condition such as 

melasma. The technology 

emits short, picosecond 

laser pulses that break 

pigmented particles into 

fragments. The estimated 

time of one session is 10 to 

15 minutes.

Price: $100 to $300

Pain Level: 3

Stem Cell  
Fat Transfer 
What it is: A cosmetic 

procedure that includes 

harvesting the fat from 

one part of the body and 

injecting it into a different 

area. In South Korea, 

specifically, stem cell fat 

transfers allow for fat to be 

taken from the stomach, 

arms or buttocks and 

inserted into the face. Vo 

describes the procedure as 

“baby lipo,” estimating the 

total time she was under 

anesthesia to be an hour 

and a half. The recovery 

takes about 10 to 14 days, 

during which some bloating 

may occur, depending on 

where the fat is extracted. 

The result is “a newborn 

baby face,” Vo says.

Price: $18,000 

Pain Level: 

Rejuran
What it is: A skin 

rejuvenation treatment 

involving 70 injections of 

PDRN, otherwise known as 

salmon sperm, in the face. 

The injections, which are 

designed to promote skin 

regeneration and stimulate 

collagen production, can 

be inserted via machine 

or a traditional needle and 

syringe. Immediately after, 

the face may be irritated and 

swollen, with a bubble wrap-

like texture. Because Lee 

stacked three lasers before 

getting Rejuran, her face 

was painful to the touch, 

too. The recommended 

protocol for optimal results 

is three sessions spaced 

four weeks apart, as well 

routine sessions every six 

to 12 months. The result 

is “glass skin,” Lee claims. 

While Rejuran isn’t available 

in the U.S., Airem in New 

York administers a topical 

version.

Price: $200 to $420  

per session

Pain Level: 

JuveLook 
Collagen Booster
What it is: A collagen 

skin booster combining 

hyaluronic acid and 

poly D-Lactic acid 

(PDLA). JuveLook can be 

administered through 

a cannula or injected 

directly into the face. Unlike 

traditional skin boosters, 

JuveLook contains the 

PDLA complex, which is a 

collagen stimulator. The 

formula works to boost 

hydration in the skin, as 

well as regain moisture, 

elasticity and smoothness. 

Over time JuveLook can 

also help reduce the 

appearance of fine lines, 

acne scars and wrinkles. 

Recovery can take up to 

three days.

Price: $300 to $500

Pain Level: 

15-Step  
Scalp Treatment
What it is: A deep treatment 

designed to cleanse and 

replenish the scalp. The 

meticulous process, usually 

about an hour-and-a-half, 

begins and ends with a 

scalp analysis, during 

which a microscope is 

placed directly on the scalp 

to locate the “problem 

areas,” places with 

product build-up, oil and 

clogged pores. The lengthy 

treatment then involves 

an oil massage, a galvanic 

sealing brush with LED light 

therapy, a scalp scrub and 

a head steam. Other steps 

include a neck massage, 

a hot towel treatment, 

shampooing, a Y-stick 

massage, a waterfall rinse, 

the re-analysis, a mist  

tonic and a T-stick 

massage. A similar service 

is offered at Sena Spa  

in Midtown Manhattan.

Price: $130.

Pain Level: 

T H E  P R O D U C T S  A N D  P E O P L E  TO  K N O W.Beauty
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B E A U T Y  / shining moment

T
he red carpet is evolving, and 

so are the rules of cosmetic 

care.

While some public figures 

are increasingly open about 

cosmetic procedures, many 

actors still favor discretion and 

staying naturally expressive on camera.

As the stars get ready for the 77th Primetime 

Emmy Awards — to honor the best of television, 

on Sept. 14 at the Peacock Theater in Downtown 

Los Angeles — the latest routines have become a 

mix of strategic treatments, subtle enhancements 

and wellness practices, with preparation starting 

months in advance.

“Good cosmetic care, whether it’s non-surgical 

or surgical, should be largely undetectable,” 

contends Dr. Julius Few. “That should be the goal.”

For more than two decades, the L.A.- and 

Chicago-based plastic surgeon has rejected the 

extremes and pioneered what he calls “quiet 

plastic surgery.”

“The worst thing anybody can do is make 

somebody look like they’ve been fundamentally 

altered, especially if you’re famous,” he goes 

on. “And eyes are really like fingerprints. If you 

change the shape, you’ve changed the person.”

For award show prep, Few boils it down to three 

targets: skin, volume and sag. On skin, he utilizes 

Sciton’s Halo laser and Forever Young BBL for fine 

lines, pore size, discoloration and sun damage.

“These are workhorse technologies for me,” he 

RED CARPET Secrets
The most sought-after practitioners share tools and techniques that keep stars camera-ready.  

BY RYMA CHIKHOUNE

and what doesn’t serve you.’”

Treatments for a red carpet are carefully 

timed; she uses PicoSure Pro to remove brown 

spots, for skin firming and skin laxity, along with 

baby threads and micro-infusions.

“Layering things like PRFM,” she explains of 

platelet-rich fibrin matrix, a procedure involving 

plasma needling. “PRFM is that biostimulator 

[derived] from your own blood, where it’s the next 

generation of PRP [platelet-rich plasma]. We take 

this growth factor and we thicken it and inject it 

into thinning areas or concave areas. And then 

the baby threads are meant to contract the skin by 

collagen building. So, if you have an area, let’s say 

underneath the chin or the neck, where the skin is 

thinning, I can place in a thin mesh of threads to 

create a pattern for you where your collagen starts 

to thicken and it’s activated, and then your skin 

contracts and tightens up.” (Results from baby 

threads last between a year to two years.)

Many of her tools and techniques come from 

South Korea, which she regularly visits and brings 

in providers to teach her team methods they’ve 

been perfecting for more than a decade, she says. 

“That’s why our results are so different and so 

natural.”

Preemptive strategies reduce or eliminate 

the need for surgery, says Few. “Where I’m at 

right now, it’s taking somebody who presents 

typically in their 30s with the understanding that 

I have a set of strategies that will likely eradicate 

the need of surgery for them…We’re doing very 

comprehensive things around prevention and an 

A to Z, wellness-meets-beauty.”

Wellness continues to shape every facet of 

beauty. In L.A., lymphatic drainage for the face 

and body is a weekly ritual — and a go-to for 

celebrities before an event.

Flavia Lanini’s technique at the Flavia Lanini 

Beauty Institute stands apart. Coming from 

Brazil — a nurse aesthetician specialized in the 

lymphatic system — she works on relaxing the 

fascia, a thin, tough layer of connective tissue 

that can become tight or misaligned due to stress, 

injury or poor posture, to fully stimulate the 

lymphatic system. Her regulars include Jennifer 

Aniston and Dakota Johnson, as well as music 

artists like Dua Lipa and Sabrina Carpenter.

“It includes specialized pressure, firmer than 

classic lymphatic massage but gentler than deep 

tissue, and never painful,” she says.

Before an event, prep can start weeks earlier 

and involves her detox treatment, which 

encompasses a massage and an ultrasound 

machine; the body is then covered in clay and 

special creams while wrapped in plastic, before 

a 20-minute sauna session. The results include 

visible weight loss and body sculpting.

The focus on body rejuvenation reflects the 

wider philosophy at Surya Spa, where wellness 

and beauty are deeply intertwined. “Beauty 

comes from within,” says Ayurvedic doctor, chef 

and herbalist Martha Soffer.

She first opened Surya Spa in the Pacific 

Palisades with her husband Roger, chief executive 

officer of the business, before relocating to the 

Santa Monica Proper Hotel in 2020. Along the 

way, she’s attracted a who’s who of Hollywood 

names, including Gwyneth Paltrow, Kate Hudson 

and Julia Roberts.

“When your body is detoxified and nourished, 

your skin naturally glows,” she says of her beauty 

philosophy. “But if you’re eating foods that create 

congestion, your skin shows that, too. That’s why 

we recommend Panchakarma at the change of 

every season. It helps clean us out and opens the 

physical space for energy and radiance to flow.”

Panchakarma is an Ayurvedic detoxification 

and rejuvenation therapy from India that’s 

designed to balance the body, mind and spirit. 

(Soffer also provides a guided at-home option, a 

five-day cleanse kit for $125.)

For a red carpet appearance like the Emmys, 

she offers Surya’s Glow Treatment, which “moves 

stagnation out of the body, especially through the 

lymphatic and circulatory systems,” she explains. 

“When those systems flow, the skin looks clear, 

vibrant and full of life.”

It’s best done in a series of treatment, she adds, 

for a few days leading up to the event, with the 

last session the morning of. “That brings the real 

Surya glow.”

explains. “They’re gentle but effective. You can 

do them with as little as two or three weeks of 

lead time.”

For volume, it’s baby Botox. “Highly effective 

and important. If you know what you’re doing, 

it’s seamless,” he says. “And the last category 

requires the most planning, which is the lifting.”

It’s either surgical or nonsurgical — for the 

latter, he offers the Silhouette thread lift. “Four 

weeks before the award show is the sweet spot,” 

he says of timing.

A step ahead, Few sees the future of aesthetics 

as being centered on prevention: “The state of 

the art, in my mind, is capturing issues before 

they fully manifest.”

For Vanessa Lee of The Things We Do — an 

innovator in aesthetics and creator of “Facial 

Balancing” — that same philosophy is at the root of 

her practice, which aims to harmonize and improve 

facial features for a more symmetrical look.

Like Few, Lee counts a roster of A-list clients 

and tailors personalized techniques to each 

individual’s needs.

“We became known as the practice that would 

say ‘no’ to you,” Lee says of The Things We Do, 

which made $3.2 million in its first year and 

has since expanded with more locations, while 

securing a strategic, majority acquisition by 

Age/Well Aesthetics Partners earlier this year. 

(Lee maintains substantial ownership while 

staying hands-on.) “We gained the reputation of, 

‘They’re going to tell you exactly what serves you 

THE  
GURUS

THE GO-TOS FOR 

A-LISTERS.

Vanessa Lee at  

The Things We Do. 

Dr. Julius Few

Flavia Lanini 

of the Flavia Lanini  

Beauty Institute. 

Ayurvedic doctor, chef 

and herbalist Martha 

Soffer at Surya Spa in 

Santa Monica, Calif.

Dakota Johnson 

caption: Dakota 

Johnson at 

"Highest 2 Lowest" 

Premiere - The 

78th Cannes Film 

Festival at Palais 

des Festivals on 

May 19, 2025 in 

Cannes, France.
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R i c k  
  O w e n s

THE ORIGINALS

Rick Owens on the 

same pier on Venice 

Lido where he 

staged his fall 2021 

womenswear show.
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      WWD SITS DOWN FOR AN  

INTERVIEW WITH THE CULT FASHION  

  HERO PRIZED FOR  

 HIS INDEPENDENCE, DESIGN  

   INTEGRITY AND PLAYFULLY  

  PROVOCATIVE WAYS.

By Miles Socha  Photographs by Kuba Dabrowski
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And a conversation with the designer about his 

penchant for provocation ultimately alights on his 

infamous “free willy” men’s show for fall 2015, 

whose main feature was a visible penis, often 

peeping through portholes in cutaway outerwear.

Owens notes the spectacle riled Karl Lagerfeld, 

who denounced it as “disgusting” on French 

television.

“I was delighted, because that’s exactly the 

kind of uptight white guy I wanted to provoke,” 

Owens recalls. “The world is such a judgmental 

place, filled with judgmental people like Karl 

Lagerfeld, that I feel my role is to playfully taunt 

them and promote my cheerful degeneracy to 

balance things out.

“I don’t want people to think there’s anything 

malicious in what I’m doing,” he stresses. “It’s 

just teasing, and it’s just kind of trying to balance 

out all this judgment.”

Owens confesses that some casting staff 

misconstrued his intention with that Full Monty 

show, expressing some remorse that “some of the 

members were not as impressive as they could 

have been.”

“This was not about porn at all. This was about 

treating penises so indifferently and casually, to 

make them lose their male sacredness, and to 

taunt masculine pride.”

Over a fashion career spanning more than 30 

years, Owens has rebelled against intolerance 

and uptightness in all its forms, and become a 

cult fashion hero for his steadfast independence 

and highly original fashion vision, serving up 

bombast and a dash of transgression alongside 

his dignified, darkly glamorous designs.

“I do feel that the world always needs 

provocateurs. The world needs John Waters and 

Divine. The world needs David Bowie as Ziggy 

Stardust, which at that moment was transgressive 

and shocking and horrifying,” he says. “When 

I saw those examples as a teenager, it gave me 

the strength to go on. It pulled me out of self-

loathing. It pulled me out of shame for being 

a flamboyant child who was not in step with 

convention. So if I can be that for somebody, that 

will have been a life worth lived.”

Born in Porterville, Calif., Owens first went to 

art school, but then gravitated toward fashion, 

spending his first years as a patternmaker. His 

complicity with the know-how behind making 

clothes has been a defining feature of his career, 

leading him to Italy, his business partners, and 

the factory in Concordia, Italy, that turns out his 

signature label.

He calls himself a purveyor of slow fashion, 

insofar as he keeps hammering at the same 

aesthetic nails, and describes his career as a slow 

burn “due to my partners protecting me and 

allowing me to develop over a long period of time.”

His partners are Luca Ruggeri and his sister-

in-law Elsa Lanzo, whom he initially met through 

the sales agency Eo Bocci and Associates, until 

they broke out on their own and devoted their 

efforts to the budding California talent. (Lanzo is 

chief executive officer and Ruggeri commercial 

director.) The three sussed out a factory in 

Concordia, brought on the owner as a fourth 

partner, and Owenscorp. was born.

“One of the keys to our success is the fact that 

I never had a design room in Paris,” the designer 

explains. “I went directly to the factory and made 

the samples with the factory that was going to 

produce them… It made us more streamlined, 

and it helped get stuff into the stores in a more 

timely fashion.”

Speaking over Zoom from his apartment in 

Lido, Owens confesses to feeling a great sense of 

completion with the Palais Galliera retrospective.

“It’s not like I’m retiring at all, but there is a 

sense of achievement, for sure, and also kind of 

thinking, What could possibly top that?” he says. 

“I have this sense that I’ve gotten more than I 

ever even thought about wanting, and that kind 

of recognition for somebody like me.”

Here, in his disarming, earnest drawl, Owens 

reflects on his latest career high, and the gradual 

steps that led to him becoming an integral part of 

the Paris fashion firmament.

WWD: Sorry to dwell on the question, but 
how are you going to top the Paris exhibition?
Rick Owens: I’m not somebody who hungers for 

more all the time. I’m skeptical of always needing 

something beyond the next horizon. I like to 

think of myself as somebody who is present and 

who is finding great satisfaction and looking 

around me and just thinking about things exactly 

as they are, and being just grateful for that.

I’m always suspicious of the greediness of the 

fashion world, that voraciousness, consumption, 

consumption, consumption and disposing, 

disposing and disposing. I know I make a lot of 

clothes that we ship and everything, but I do feel 

like I’m making stuff that will hopefully last for a 

long time. Quality is one of the most important 

things in life.

WWD: What is your earliest memory of 
wanting to be a fashion designer?
R.O.: I wanted to be an artist. I wanted to be 

Julian Schnabel, so I went to the Otis Art Institute 

of Parsons School of Design in Los Angeles. I 

remember we sneered at the fashion students for 

being too prissy in our grungy school, because 

we prided ourselves on being real artists and real 

painters. We were covered in paint, and we were 

grubby and grimy.

But after a couple of years, they gave us art 

theory classes that were so dense, complicated, 

elaborate and indulgent. This is my perception 

now. Back then I was very intimidated by them 

because I just thought, “Well, I don’t really have 

the intellectual stamina for this.”

WWD: So then what happened?
R.O.: I did the next best thing, as I always liked 

fashion and style, and was good with my hands. 

So I went to a trade school where I could learn 

to make patterns and did pretty well. I was very 

practical, and I thought if I get a skill, I’ll always 

be able to get some kind of job. I mean, being a 

fashion designer was a little too abstract, but to 

be able to go into a factory and be able to make 

clothes made more sense.

I found that thinking in 3D and working with 

patterns and sketches and selling all came 

Visitors to the Rick Owens retrospective 
currently on at the Palais Galliera in  
Paris eventually arrive at a darkened room 
with a sensitivity warning, for it shelters 
a life-size statue of the designer relieving 
himself into a steel trough — and  
video footage of far naughtier acts.

naturally to me. So I worked as a patternmaker 

for three or four years, just working in factories, 

and it gave me an income.

And then at some point I thought, “OK, I’ve been 

comfortable for a while. Now I just need to go all 

punk rock, not worry about money.” I thought, 

“Maybe it’s going to be tough forever, but that’s OK, 

because now I’m going to be who I need to be, and 

it needs to be full-on. It needs to be hardcore”…. I 

always thought of Charles James, who had almost a 

mystical reverence for sticking to his exquisiteness, 

for sticking to his guns, and doing things his 

way, and living in kind of a squalor, but kind of a 

glamorous squalor, almost a monastic, elevated 

squalor. That was my big ambition.

WWD: What would you say was your biggest 
break as a fashion designer in the early days?
R.O.: I always credit (retailer) Charles Gallay. 

To have somebody with that discriminating eye 

endorse me was super encouraging. I brought 

him some clothes, and he agreed to buy the little 

collection that I had, paying 50 percent down and 

then the rest on COD, which is how I survived for 

a while. At the time he had three stores.

At some point he said, “You know, you 

should show your stuff in Paris. And if you go, 

I’ll introduce you to some people.” And that’s 

exactly what happened…. I started selling to 

Henri Bendel, Charivari, Joyce in Hong Kong. 

There was this network of fashion pioneers, so 

that enabled me to get an appointment with Mrs. 

( Joan) Burstein at Browns.

WWD: How did you end up leaving America 
and relocating to Europe?
R.O.: I was already spending so much time in 

Europe because manufacture, learning how to 

manufacture in Italy, it was almost impossible, 

waiting for samples in Los Angeles, going for a 

week in Italy, there was so much for me to learn 

on how to translate what I was doing into an 

industrial, Italian, industrial methods. So I ended 

up staying at the Italian factory a lot and and it 

just at one point, I just didn’t go back.

WWD: It sounds like you, Elsa and Luca are 
three musketeers.
R.O.: Elsa and Luca were there from the very 

beginning, and their ambition matched mine. 

They needed to make this work. They were 

hungry for this to be a success as much as I was. 

They had put all their eggs in one basket — mine. 

So all of us were just young and hungry and had 

the energy to be ferocious. It’s also kind of a love 

story, because this doesn’t happen a lot where the 

CEO and the distributorship and the production 

have all stayed together for a long time. It’s a very 

good, lucky marriage — and they are more, they 

are probably more talented than I am, finding 

ways to get the stuff sold and protecting me.

If I had worked for other houses, I would have 

disappeared a long time ago. I would have had 

my three years to prove myself and not been able 

to do it and thrown away. I was protected (by Elsa 

and Luca) and I was allowed to develop my voice 

over longer than three years. You know, there 

were moments probably where there wasn’t that 

much to sell, but they figured it out, and they 

stuck with me. We don’t see that kind of loyalty 

much these days. ►
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WWD: Do you feel like your career has  
been a slow burn?
R.O.: Yes, due to my partners protecting me 

and allowing me to develop over a long period 

of time. There was a minute where American 

Vogue offered to sponsor my first actual runway 

show… I had some trepidations, because I was 

very aware that my aesthetic was not going to be 

as exciting as others under the glare of a runway 

spotlight. The whole allure of fashion shows was 

something I wasn’t familiar with, how to create 

that magic. But I knew it’s a lifelong commitment. 

You can never, ever stop, because once you stop, 

people assume there’s something wrong and it 

stains your allure.

There were some bumpy moments where I feel 

like I was awkward on the runway, but just kept 

working and learning. And after a while, I felt 

like I kind of knew what I was doing, and then I 

started playing. I started getting more dramatic.

WWD: Indeed, you blossomed into one of the 
great showmen of Paris. What was the spark?
R.O.: I thought, “How can I show beauty and 

morality? How can I show beauty and behavior?” 

Instead of putting women in precarious positions 

and treating them like dolls, how can I address 

human conditions and a beauty that isn’t about 

lipstick, and more about beautiful behavior? That 

made me blossom, and I started doing things 

that were more risky and more extreme. The fog 

machines got bigger then, as long as we’re doing 

fog, let’s try fire. Let’s try hanging people upside 

down. Let’s go all the way. Let’s go hardcore. I 

had no idea that this was in me.

WWD: Have you ever contemplated selling 
your house, or held talks to sell a stake?
R.O.: Sure, I’ve thought about it, because there 

have been moments where I’ve had offers and I’ve 

thought if I were responsible and wanted to take 

care of my loved ones, this would be the way to 

do it.

This business is tricky, and you never know 

what’s going to happen. But then I also thought, 

“Well, everybody will figure out how to survive 

without me…” But I really don’t know what I would 

do with myself afterwards. I would be lost not 

having this sense of purpose, this calendar, this 

sense of urgency and this cycle of the runways, 

collection and seasons, I love it. I love that pace.

WWD: What’s the best thing about being 
independent, and the most challenging?
R.O.: Well, being able to take a nap every day is a 

luxury that really not that many people can afford.
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I don’t know what the disadvantages are. There 

is stress, but everybody’s level of stress rises to 

their personal world. This last show leading up 

to the retrospective, and all of it happening at 

the same time was probably a little tiny bit more 

stressful than I’m used to.

I’m not somebody who’s going to collect cars, 

collect art or get a yacht or a private jet. That’s not 

my thing at all. The best things in life is learning 

things so I thought, I’m gonna learn French, it will 

be great.

WWD: How is that working out?
R.O.: Ostensibly, the reason for it would be so 

that I could speak French for the (exhibition) 

audio guide, because I thought that that would 

be the polite and gracious thing to do. Paris is 

offering you this retrospective, the least you can 

do is speak a little French somewhere.

I’m still flabbergasted at how little I have 

learned in all this time, how little I have 

absorbed. It’s a little humiliating, and humbling, 

which is probably not the worst thing.

As of now, I am still taking French and right now 

we are reading a biography of Jacques Doucet, who 

has always been a fascination for me. He owned all 

of this Eileen Gray furniture, some Brancusis and 

Picasso’s “Les Demoiselles d’Avignon.” He had this 

collection when it was all new. It’s not like this stuff 

had provenance or had mythology behind it. He 

had this discerning eye and assembled this group 

of things that became so important later on and so 

important for me personally. These are things that 

I personally have always loved.

WWD: Do you have any role models or 
mentors that have impacted the way you’ve 
designed your business and your career?
R.O.: I don’t know how other people build 

businesses. I worked with partners who are 

talented at distribution, at managing people and 

putting a team together. Esthetically, there’s Charles 

James, there’s Mariano Fortuny, there’s Madame 

Gres, and there’s Zoran. Do you remember Zoran? 

Henri Bendel had a Rick Owens area, and they 

also had a Zoran floor, and I thought that was the 

peak of avant-garde in those days. I was just so 

proud to be in the same store that sold Zoran.

WWD: Do you have specific ambitions in 
mind for your house?
R.O.: I can always get better. I That’s all I want to 

do. I just want to get better, and I’m going to keep 

going.

I’m not comparing myself to Marlene Dietrich 

at all, but I’m looking at her storyline. I’ve always 

been impressed with her whole trajectory. She 

emerges as very provocative and transgressive, 

and she champions an alternative universe with 

her sexuality. And she follows that for a while, 

but then the war arrives, and she devotes herself 

to morality by entertaining the troops. Very 

impressive. And then after that, she reduces her 

life to a cabaret act that is so restrained and so 

minimal and so focused, because she’s not a great 

singer. But the way that she’s able to take what 

she’s got, her allure, her discipline, her rigor, 

her pacing, her intonation, her theatricality, and 

focus it into something magic that is fantastic, the 

way that she was able to do all of those things.

I’m thinking, “Am I entering my cabaret 

moment?”

I didn’t commit myself to moral duty a sliver as 

much as she did, but I, I was aware of what I was 

contributing morally to the world. I did take that 

seriously. I did take that into account.

You can’t stay the same forever, and you have 

to — dare I say it? — age gracefully. This is another 

period and how do I, how do I do that in a graceful, 

convincing and authentic way? So stay tuned.

WWD: Speaking of morality, during the 
pandemic, you were probably the only 
designer who showed models in face masks. 
How come?
R.O.: We retreated to the Lido because it was a 

two-hour car ride from our factory, and we had 

the resources to be able to do runway shows, 

with no audience, with our skeleton team from 

Concordia.

We are in a period that was very threatening, 

and we didn’t know where it would end. But 

how you handle adversity defines somebody’s 

character, how one rises to the occasion and does 

their very best in that situation. That is beautiful 

behavior. How could you not show face masks 

during this moment? And those were some of my 

favorite shows. It was very bonding for us all.

WWD: Any other proud achievements?
R.O.: I’m here on the top floor of this apartment 

overlooking the sea, with Venice a five-minute 

boat ride away — and I don’t know how I got here.

I’m having such a quiet self-care period and 

I feel this tranquility with that retrospective, it 

really does feel like a different era. It really feels 

like such a resolution, but at the same time, I am 

working on women’s runway, and believe me, I 

have as much fire in my belly to do good things, 

if not more. I feel the same ambitious urge to just 

do the best stuff that I can, and to get better and 

to try and get someplace magic. ■
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Fall 2022

Fall 2024

Backstage at 

men’s fall 2025.

Rick Owens 

lounges on the 

Lido beach in 

Venice, his home 

away from home.
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      KERI RUSSELL OPENS UP ABOUT HER  

             EMMY-NOMINATED ROLE IN NETFLIX’S  

“THE DIPLOMAT,” HER APPROACH TO FASHION,  

    AND FINDING BALANCE  

   BETWEEN WORK AND FAMILY LIFE.

     By Leigh Nordstrom

    Photographs by Myrthe Giesbers  

       Styled by Alex Badia

    s o m e t h i n g    a b o u t 
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Balenciaga 54th Couture 

stretch Barathea wool dress, 

gloves and shoes.
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S
Soon Keri Russell will dip back into work mode. 

Up first are the Emmy Awards on Sept. 14, for 

which she is nominated for a second time for her 

role as Kate Wyler in Netflix’s “The Diplomat.” 

The nomination is her seventh for the show, 

joining one SAG, two Golden Globe and two 

Critics Choice nods. In the weeks that follow 

she’ll begin promotion of the show’s third season, 

out Oct 16. By November, they’ll return to set for 

the filming of Season Four. 

For now, though, Russell is enjoying the last 

bits of summer, having just moved her oldest son 

River into college. 

“For better or worse, the nature of our jobs 

is we travel a lot, so I think my kids are used to 

coming and going and going to a new place and 

dealing with airports and moving your stuff and 

knowing how to live,” Russell, who shares two 

children with ex-husband Shane Deary and one 

with partner Matthew Rhys, says of the college 

drop-off. “So in a way, it’s easier than families 

who have maybe never experienced that, have 

never been separated. So River, my oldest kid, 

he’s had practice, so I feel like he was OK. The 

younger siblings, I think it was emotional because 

they’re like, ‘oh my gosh, now it’s just us.’ There 

were some tears from the younger siblings.”

The 49-year-old is “really excited” about this 

stage of life, eager to visit her friends’ fellow 

college freshmen and bug them about what 

discussions are happening on campuses, what 

music they’re listening to, what their views are on 

the world.

“I just want to take them to dinner and leech 

off of their young minds,” she says.

Russell herself might not be a college kid, but 

she’s exactly the kind of person whose thoughts 

you’d want insight into. Yes, her work on “The 

Diplomat” has made her increasingly plugged 

into modern politics — but she’s also just fun to 

talk to. She curses, she drinks beer during photo 

shoots, and she talks about her work in a way that 

the passion is innately felt.  

“This is one of my favorite jobs I’ve ever 

done,” Russell says of “The Diplomat,” taking a 

sip from a Peroni. “It is such a sweet spot for me 

because it’s a way to make a show about issues I 

care about, but it’s a way to wrap them up in this 

candy bar of a snack that is palatable through 

humor and a little bit of relationship stuff and 

some location porn. But the issues that we’re 

talking about are things that I care about.”

For those few who haven’t binge-watched 

the series, “The Diplomat” follows Kate Wyler, 

a diplomat who was expecting to head to the 

Middle East on a new posting when instead she 

was assigned to be the ambassador to the Court of 

St. James’s amid political turmoil. Her marriage to 

Hal, a former ambassador played by Rufus Sewell, 

is crumbling at the start of the show, but with her 

new job in London comes pressure to salvage it. 

The show is equal parts edge-of-your-seat political 

drama and delicious relationship tension.

“With the complete dismantling of USAID, our 

show is truly a love letter to the foreign service 

and everything that’s being destroyed right now,” 

Russell says. “So as fun and ridiculous and silly 

as our show is, which I love all those parts, I also 

love the good of it, too, and the weight of it and 

the people we’re trying to represent, and I hope 

that they feel that we are representing them, but 

in a fun desserts kind of way.”

Russell describes the experience of making 

a show about American politics, in the current 

landscape, as “wild, really wild.” 

“The thing that we have going for us is that 

Debora [Cahn, the show’s creator] always says, 

‘we’re not writing headlines.’ So, yes, things do 

end up coming true that we’re writing about, but 

that’s only because the writers meet with people in 

government and we say, a year-and-a-half ahead of 

time, ‘what are you afraid of?’ And then a lot of the 

things that she ends up writing about do come to 

pass, but that’s just because she guessed right. ►

SHOWING UP IN STYLE

In Stéphane 

Rolland at the  

2025 Golden  

Globes.

Matthew Rhys and 

Russell in Stéphane 

Rolland at the 2016  

Met Opera Opening 

Performance.

In Zuhair Murad  

at the 2025  

Screen Actors  

Guild Awards.

In Altuzarra at the 

2015 Met Gala.

In Ralph Lauren  

at the 2002  

Screen Actors  

Guild Awards.

In Nina Ricci  

at the 2008 

Academy Awards.

In Dries Van Noten 

at the 2024 New York 

Premiere of Netflix's 

"The Diplomat" 
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Givenchy by Sarah Burton 

leather dress, boots, crystal 

earrings and bracelets.
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Balmain wool cape coat; Loro Piana silk turtleneck; AnOnlyChild wool pants; Mark Cross gloves; Tiffany HardWear large link earrings in white gold with pavé diamonds. 
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Ralph Lauren 

Collection silk blend 

dress; Schiaparelli 

boots; Max Mara 

gloves; Chanel Coco 

Crush earrings in 

18-karat white gold 

and diamonds.

“It feels good to make a show about 

government at this time,” Russell adds. “I think 

especially in this country, we’ve had it good for 

so long, and maybe this is the moment where it 

shifts a little bit like what the U.K. went through 

with its decline in power. It feels good to make a 

show shining a light on what all these people do, 

which I think in our country, we don’t really know 

what the government does. I know I’m paying a 

lot more attention to what’s going on. But on the 

fun side, it’s delicious. It’s so fun. The marital 

exploration is so good this season, and maybe 

that’s just my taste, but I f–king love [Cahn’s] 

writing. She can do no wrong in my book, and the 

way she starts this season off is so great.”

Season Three picks up right where the second 

one left off, with President Rayburn’s death 

and subsequent news that Vice President Grace 

Penn, played by Allison Janney, is now president. 

Hal has been pushing for Kate to take over as 

vice president, but with the presidential death 

suddenly all bets are off.

“It’s really interesting to see because there’s all 

these incredibly specific things that happen when 

a shift like that occurs,” Russell says. “So they go 

through all of that and then what it does to the 

relationship, Kate’s relationship, her marriage, 

and then what it does with the marriage of the 

two countries of the United States and the U.K. 

and how everything affects everyone…it’s great. It 

has a really nice balance of some really personal 

things to do with marriages and relationships, 

and then also the world politics of it all, which 

feel very relevant.” 

Season Three was filmed on location in London 

but moved stage sets to New York, so both Russell 

and Cahn could balance the shoot schedule with 

their families.

“She had always pitched the show to me as 

starting in London and then being able to come 

home. And what we did is just moved anything 

that shot inside a stage back to New York so that 

our children didn’t forget who we were,” Russell 

says. “We still plan on going back to London, and 

we both love London so much, so we still plan on 

going back and we still plan on having location 

porn. It’s the fantasy of the show.”

Cahn’s writing comes up again as what drew 

Russell to the project to begin with. 

“For me it’s always the writing. Probably I would 

have a different career, like a more lucrative career 

or something, if I cared about other things,” Russell 

says. “But all I care about is the writing, and I just 

think that’s my entry point. [Cahn] has that really 

great combination of really easy, witty dialogue 

that’s smart and funny, but I thought the story has a 

really nice balance of being weighted in something 

that feels important but fun while you do it.”

And then there’s Kate Wyler herself: no 

nonsense, sharp, uninterested in the pomp of  

the job — and unable to keep her clothes, or her 

hair, clean.

“I love the messiness. I love the frankness. I 

love the bossiness, and I like how wrong she is 

a lot, and not afraid to be wrong,” Russell says. 

“She’s really a person in a world of a lot of men 

and isn’t afraid to express her opinions, which I 

think can be difficult at times.”

“She’s a fantastic actress. She’s got a great 

intelligence and a great humor. And the two are 

completely connected,” Sewell says of Russell. 

“And I think there’s something about the material, 

which I think we both responded to in the same 

way, that she has an innate understanding of. I 

think what she really responds to in the material is 

how unbelievably real and silly the relationship is. 

It has all of the dynamics and ridiculousness of a 

real relationship. It’s very refreshing. She just has 

an innate understanding of that.”

Russell has become friendly with the former 

real ambassador to the U.K., Jane Hartley, who 

she was set to see for dinner the night after this 

interview.

“She’s so smart, she’s so charming, she’s so 

curious and easy with people. She can break 

down policy really easily. She kind of has it all, 

and she kind of knows everybody,” Russell says. 

“I’ve been at multiple dinners with her in London 

where we’ll be sitting at some great restaurant, 

having amazing food, and we haven’t been able to 

eat our food because so many people come and 

talk to Jane. She’s sort of the center of everything 

going on, and at its best, if you’re doing your job 

really well, maybe that’s what you are.”

Unlike Kate, Hartley is a bit more interested in 

fashion. “Jane dresses immaculately,” Russell says, 

acknowledging that in the real world, dressing well 

is absolutely part of being an ambassador. Fashion 

too has become intertwined with the job of an 

actor, in a way it wasn’t when Russell started her 

career on the hit show “Felicity” in the late ’90s.

“It’s become so prominent for actors. In the 

past, if you were a great actor, it didn’t mean 

you had to dress well, and now there’s a real 

crossover,” Russell says. “I just think there’s so 

much money to be made, and there’s so much with 

social media — for better or worse, because I really 

don’t think everyone has to be a great dresser. 

Not everyone is fashionable, let’s be real. So it’s 

stressful in a way because now everyone is taking 

their turn and doing it, and not everyone should. 

Some people should just stick to plain stuff.

“So how has it changed for me?” she asks. 

“You’re expected to really dress. You’re expected 

to really show up to everything. And it’s hard 

sometimes because I’m not a model, I don’t work 

in fashion. When I do get styling help, I work with 

someone who I think is so talented and I love 

his taste so much, but it’s not like we have brand 

relationships, so it’s not like I can call someone 

and say, ‘oh, can I have that?’

“I have no social media, so I personally end 

up wearing sort of simple, plain things because 

all that stuff, it feels sometimes like a rat race 

to get dressed sometimes and who’s going to 

get what, and I’d rather not participate in the 

competitiveness of that stuff.” 

What Russell is interested in is, yes, good 

writing, and getting to do things on her own terms.

“I feel really fulfilled with this one right now, 

with ‘The Diplomat.’ I have to say, I really relish 

working really hard and then having the time off to 

be with my kids or my friends or myself. So right 

now, I feel really satisfied. I’m not desperate to go 

cram in a movie between seasons, but that’s just 

me,” she says. “I really like time off, to read and 

kind of fill back up and feel rested to come back. 

I’m sure when Debora gets sick of writing the show, 

which is probably soon, then I’ll start looking for 

other stuff, but right now the work is enough, and 

then I’m interested in my own life.” ■
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Michael Kors Collection nylon and viscose bodysuit; Ralph Lauren Collection leather pants; David Yurman High Jewelry Floating 

Diamonds ring in 18-karat white gold with diamonds; Bourcheron 18-carat white gold Quatre Radiant Edition pendant earrings; David 

Yurman High Jewelry Floating Diamonds Helena bracelet in 18-karat white gold with diamonds; Piaget 18-karat white gold Possession 

bangle. “Perlée signature” bracelet set in 18-karat white gold by Van Cleef & Arpels and “Perlée clovers” bracelet featuring diamonds 

set in 18-karat white gold; Clash de Cartier bracelet, 18-karat white gold; Chanel Coco Crush bracelet in 18-karat white gold. 
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Acne Studios wool jacket 

and pants; Martha Calvo 

14-karat gold-plate earrings.
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Tom Ford double georgette dress; Chanel Coco Crush earrings 

in 18-karat white gold and diamonds; Clash de Cartier bracelet 

in 18-karat white gold; Boucheron Quatre Classique bracelets 

in 18-karat yellow gold, white gold and pink gold, brown PVD; 

Piaget 18-karat white gold Possession bangle. Van Cleef “Perlée 

signature” bracelet set in 18-karat yellow gold; Sidney Garber 

18-karat yellow gold domed cuff. Tiffany Lock bangle in yellow 

and white gold with half pavé diamonds. Chanel Coco Crush 

bracelet in 18-karat yellow gold and 18-karat white gold. 

Right arm bracelets: Pomellato 18-karat rose gold and diamonds 

catene ring. Van Cleef “Perlée clovers” bracelet featuring 

diamonds set in 18-karat white gold and “Perlée diamonds” 

bracelet featuring diamonds set in 18-karat yellow gold; Chanel 

Coco Crush bracelet in 18-karat yellow gold. Boucheron Quatre 

Classique bracelets in 18-karat yellow gold, white gold and pink 

gold, brown PVD; Clash de Cartier bracelet in 18-karat yellow 

gold and Panthere de Cartier bracelet in 18-karat yellow gold; 

Tiffany Lock bangle in yellow gold; Van Cleef “Perlée signature” 

bracelet set in 18-karat white gold; 2 Pomellato 18-karat rose 

gold and diamonds Iconica bracelets. 
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Balenciaga 54th Couture stretch 

Barathea wool dress, gloves and 

shoes; Sidney Garber Ophelia 

necklaces in 17-inch and 36-inch, 

both in 18-karat yellow gold. 
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Balenciaga 54th Couture stretch Barathea wool dress, gloves and shoes. 

Makeup by  Tina Turnbow using Armani Beauty   Hair by Anthony Campbell at A-Frame Agency

Senior market editor, accessories: Thomas Waller   Senior market editor: Emily Mercer 

Fashion assistants:  Ari Stark and Kimberly Infante













FIRST LOOKS & BEHIND THE SCENES REPORTS. EVERY  MINUTE. EVERY  DAY. EVERY  COLLECTION.

FollowFashion
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TA K E AWAY  / september 1985

Armani’s Way
Giorgio Armani, who died Sept. 4 at age 91, revolutionized menswear when his unstructured suits, 

worn by Richard Gere in the 1980 film “American Gigolo," cemented the actor as a style icon and 

Armani as a household name in the U.S. But the designer's signature unconstructed luxury in rich 

fabrics and muted colors had caught the attention of The Daily News Record (DNR) years earlier.  

In 1972, Armani, then creative director at Cerruti, told DNR, “I strongly believe in neatly  

styled, yet supple and unconstructed garments.” The former medical student-turned-designer  

was already shaping the timeless aesthetic that would define his brand. By 1975, when  

Armani expanded into women’s ready-to-wear, Women’s Wear Daily lauded his 30-piece  

debut collection as superb. Just two years later, his fall 1977 women's and men's collections 

simultaneously appeared on the covers of both WWD and its sibling publication DNR. 

“Armani has his own direction,” one review noted, praising his distinct soft-tailored style — a vision 

of effortless luxury that remains the hallmark of his brand 50 years later.  — Tonya Blazio-Licorish

Giorgio Armani 

photographed in Milan 

on Sept. 5, 1985. 
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